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Learning Objectives %2 =] H #xr

After completing this unit, you will be able to:

% have a basic understanding of the convention&:exhibition industry
% know the benefits of attending exhibitions

% know the impacts of exhibitions

¥ master some useful expressions & sentences

|

Knowledge Linking %018 §%
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A

n 'Ir Warm-up # 5 iE 5
Read the following items and match them with the pictures

1. A trade show is an organized meeting, generally held over the course of a few days,
where members of a certain industry can exhibit their product or service, sell their
brand face-to-face, leading to sales, established relationships, and industry contacts.

2. A special event is a function or “occasion” which, in fundraising terms, aims to
generate money for the community group or not-for-profit which stages it.

3. A conference is a meeting of people who “confer” about a topic.

4, Consumer exhibitions usually involve a range of products from a number of different

industries on display to the general public.

(A)

© (D)

Dialogue 1

Mr. Li meets Mr. Shen at the 8th Annual Northeast Asia Investment and Trade Expo.

They discuss the China convention and exhibition industry in recent years.
L=Mr.Li S=Mor. Shen
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Hello Mr. Shen. How nice to see you here again.

Me too. It has been five years since we last met in Jilin, How are things going?
Everything is OK, except that I have been very busy with my exhibition business in
the past few years.

I can imagine how busy you are with your business.

Yes. It is all due to various new types of exhibitions and fairs.

You are right. Since establishing and opening the China exhibition industry, it has
had rapid and remarkable growth in recent years.

And, with the vigorous development of China’s exhibition industry, our exhibition
company has also grown and is now much stronger.

Does your company take part in the Northeast Asia Investment and Trade Expo
every year?

Yes, of course! In my opinion, a trade fair is one of the most effective ways to
establish and maintain client relationships.

You are exactly right. I have the very same views with you. An Exhibition provides
a good platform toward a two-way communication process. Exhibitors and clients,
and potential customers, can communicate with each other at a live show: seeking
and sharing information, doing business with each other through face to face
interactions—the most winning form of marketing, and of establishing client
relationships.

Yes! That's why we seize every chance to take part in exhibitions.

Does your company really benefit by attending exhibitions?

Yes, at exhibitions, existing clients, and potential buyers, can see and touch the
products by themselves. The consumers can better understand the various products
and will effectively promote future purchasing of our products. Nothing beats the
impact of a live show.

It seems that your company really benefits a lot from exhibitions...right?

Yes! 1 also firmly believe that we can improve in achieving our marketing goals
during the five days we spend at a fair.

That’s good for you. 1 think we agree that the China exhibition industry has
matured. I wish you much success in advancing your business.

Thank you very much and the same to you.




2. How are things going? HIFHEHE LR
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Vocabulary

exhibition [ekstbif(a)n] n. BW, Bx; BY S

fair [fea] adj. ANFM; n. BYL; HE; XA

establish [rsteeblif; e-] ». EE3i; I

remarkable [ rimakob(9)1] adj. ELEEY; JEFLE; (EHEDZM
vigorous ['vig(e)res] adj. H 11i9; ¥ ST

client ['klarent] n. & F'; % ; TN

platform ['pletform] n. ¥&; ¥W&; iHE

exhibitor [igzibite; eg-] n. BiH#H: Bn#; SERH
potential [patenfl] n. ¥ RE;: adj. WAEM; TIREM
interaction [ntersek[(a)n] n. HEAEM: HIh; KH

benefit [benifit] n. FzF, #Fh4b; ». HET, 825

purchase ['paitfos]| n. WL ». ML

impact [‘tmpeekt ] v. #Wi; rhiis n HW; BCR

mature [motfva] adj. AR ; BFEANE;: v BB i L

. Northeast Asia Investment and Trade Expo. It LHEEHASHIK L,

3. Since establishing and opening the China exhibition industry, it has had rapid and
remarkable growth in recent years. H1E< B B MNE LML, HiEJLEIRE
THEMSZERHEK.

. In my opinion, a trade fair is one of the most effective ways to establish and
maintain client relationships. FEREHK, T BWRE L M4 K P X R B RA K
BT EZ—.

. An Exhibition provides a good platform toward a two-way communication process.
SR T — A R4 B XU Y48 i F A

. Nothing beats the impact of a live show. 33578 7 B 7= A= B 582 i 2 Ho Al AT 8] )7 X #R
A TH .
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Y% concurrent event [E 83 iE 3 -
TEREW B ZHEM M S A B IE 3, WA RS, Bix. BAEME
WahdF, URERESZER, REREWARKS SRR,

Y% countries and regions [E X i1 X .
KESBELETSLEW RWiEE. BRSSP g 3% E SN
MHEEHXMSRE, SOEH “BRMBE” —i.

Y% current event:
—ERR “BE”, BRI, BARTFTEEXDPHEES, %
£ “AEra”.

Dialogue 2

Student Wu is consulting with Professor Liu about China Import and Export Fair., He
is a university student and desires to be a volunteer at the China Import and Export Fair.

W=student Wu L=Professor Liu

=

: Good morning, Professor Liu. May I ask you some questions about China Import
and Export Fair?
Sure.
: Is it a comprehensive trade fair or a professional one?
It is a comprehensive Expo.
: How far does it go back? And what are the achievements of the past fairs?
Let me give you a brief introduction of the fair. The China Import and Export Fair,

also known as the Canton Fair, is held biannually in Guangzhou every spring and

fem ' m T

autumn, with a history of 56 years, since 1957. The Fair is very comprehensive
with long history. It provides the highest level of professionalism, the largest scale
of participation, the most complete exhibit variety, the biggest number of overseas
buyers, and the greatest potential business turnover in China.

W. And I have heard that it has a reputation as a No. 1 exhibition in China.

:

: Yes, and according to the latest statistics, there were 24, 517 exhibitors in
attendance at the 114th Canton Fair, along with 89, 646 overseas buyers, included

59, 539 standard booths, and most importantly... the Business Turnover (National

Pavilion) is 316. 9 Million USD.

: That is really amazing!

-

Yes and here’s some good news for you. I will accompany American business guests
to visit the Guangzhou International Convention and Exhibition Center next week.

Would you like to join us and be an interpreter?
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W: Yes, of course! With great pleasure, and thank you so much! I'm so lucky that I
have the chance to have an on-site visit with foreign guests. I believe I can learn a
lot by attending this type of gathering. 1 also plan to be a volunteer at the 115th
China Import and Export Fair.

L: Good idea, It is a good opportunity for young men like you to take part in this type
of social activity.

W: Thank you very much Professor Liu for your professional explanation.

L: You're welcome.

Vocabulary
consult [ken'salt] ». F#E; WHH; 24

comprehensive [ komprrhensiv | adj. ZEHW; JIZ0; AEGEIH

Canton ['keenton(a)1; keen'toon(2)1] n. J I CHFK)

biannually [bareenjuali] adv. H4EH; —FHIK

professionalism [profef(a)n(a)liz(e)m] n. EMF X5 FRHAL; Rtk
participation [ pa:tisipeifn] n. Z4; 4%

turnover [tsmouvve] n. ELHi; WEE; adj. PRI K

reputation [repjuterf(a)n] n. %7, £%; FH

statistics [stotistiks| n. 4iit; SitF; G HER »
attendance [otend(a)ns] n. HE; BF; HHE AR
pavilion [peviljen] n. BF; Kik&E; JRBRME :
accompany [okampent] v. FEfE, fEBE; fE8
convention [kenven[(a)n] n. K% ; W#l; 1B
interpreter [ntaprite ] n. fEREE; DiFH; ERLS

)
@
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] i ‘i?i Notes

1. China Import and Export Fair fp @ O & 32 54

How far does it go back? XPRBEHEEZ AR T ET?
The China Import and Export Fair, also known as the Canton Fair, is held
biannually in Guangzhou every spring and autumn, with a history of 56 years, since
1957, hEBH OSBRSS, WA KS, BEFKFEET M2, ZRS
BI9pTF 1957 4, Z45EH 56 .

The Fair is very comprehensive with long history. It provides the highest level of
professionalism., the largest scale of participation, the most complete exhibit
variety, the biggest number of overseas buyers, and the greatest potential business
turnover in China, XAES R E G REA, BWER . MEREK. 7R3 ER
2, PleFlEE HomE X, REBCREFNGEEERR GBS
I'm so lucky that I have the chance to have an on-site visit with foreign guests. IR
FERAEISHINEE ANH#THGSWTE .

It is a good opportunity for young men like you to take part in this type of soci

ot

activity., RIFXEEHFERASIX LM SESE—TREBILE . Kﬁ

,

1.

Industrial Tips 47 /MNIE+
Y¢ B to B show:
3 H R AT RIAT B b T U 7l B A 2 R R R & olk W AR R AT A i AN B
by W Y 2%
¢ B to C show:
W H AT L S R 5 AR s P R AR B R R K 2 .
Y¢ international exposure [EFREBRE .
JR YW 2x 250 J7 R 4 i R YE T A 1) [ PRAL K R, SR A I BB 6 R B,
AR v R Y0 2> 7E PR b B A )T R ARG .

=4

e

& Useful Sentences 3t i A] &

That’s why we never pass up a chance to participate in trade fairs in our country. X

B R ARM AR BT — D ERMTBE RSN S 22K
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2. May I ask you a few questions about Northeast Asia Investment and Trade Expo? &
A PATBLR JLAS 56 T 2R 6 2 48 ¢ 52 5 14 90 4 6 1) e 2

3. Is the Northeast Asia Investment and Trade Expo a type of commercial Expo? %k
W7 #5510 2 T e N g o

4. The Northeast Asia Investment and Trade Expo aims to promote the exchange of
ideas and the development of the northeast countries’ economy, culture, science and
technology. ARILWEHHEH 5 W < B et BRI KK T 25, Xk, #
FHEARKERE,

5. What would be a nice location for our Fashion Show? 7 By 2% & 75 B JL w6 bl He %8
YT

6. Trade shows involve a two-way communication process. Ry i 28 5w 2 & — > WL
A it V) 3 Y 3o A

7. Nothing beats the impact of a live show. B /8 B 72 A= B9 52 w2 B2 At AT {a] 7 =0
AT 8,

8. Trade shows are one of the most effective mediums for establishing and maintaining
customer relations. FifhZZ 5 & REV MR E P X RN EABMENZ—,

9. We provide our customers with a whole package of services. A1 8% 24t — & %
B AR %5 .

10. It is all due to various kinds of trade exhibitions and fairs. ixX—4¥J#8IH B F & fh &

1. Role Play

Dialogue 1

Situation: Mr. Zhang's company, Changchun Auto Company, has never participated in
an exhibition before. This year, the company wants to take part in the
International Auto Show. Therefore, Mr. Zhang is calling Mr. Wang.

Dialogue 2

Situation: Mr. Brown comes to Miss Li's stand on the last day of a trade show. He
expresses his appreciation of Miss Li's products. Meanwhile, he also gives

some his own suggestions.
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. Build up Ypur Vocabulary

1.

Match the expressions on the left with the best translation on the right.

(1) Canton a. #it

(2) biannually b. HIE

(3) professionalism c. JBANH

(4) turnover d. FEfE

(5) reputation e. K&

(6) statistics L. 77 AdEFR
(7) attendance g. YA

(8) pavilion h., £l EX
(9) accompany LB A

(10) convention j. A

2. Complete the following dialogues with the references in Chinese,

Dialogue A

A:

Look at these bamboo products, they are both decorative and practical items. The
workmanship is unique to them. The craftsmen are very (1) €% R:5D)

about choosing materials, harvesting and making bamboo strips.

B: I see. Goodness! This cradle is lovely, and the slide table is new (2) (1%
i1). What about the prices?

A: Well, generally speaking, they are (3) (fRf# H ). but the prices vary
because the design, materials and craftsmanship are different. Here are our
(4) (s al/MNF 4R ). Please take a look at them.

B: Thank you.

A: When you find something interesting, please remember to write down (5)
(F=fh H3#) numbers, and we will give you the lowest quotation.

Dialogue B

W: Good morning, welcome to our booth.

B.
W,

B.

Good morning.

I'm Andy Wang from Top Traditional Handicrafts Company. (6) (FAHME
P22 Xk FATT G 7 i %R

That’s right. I love Chinese traditional handicrafts and (7) (CEfIERNE
FARZ ).

W. That’s great! We have come here to display some of the Chinese traditional

B:

handicrafts our company makes. (8) GX LA 45 Tl 45 R 09 7= i v e 6.

You'll surely find something interesting. Please come here and I'll show you what we
have.

Thank you very much. (9) R BE A5 R Tk — S5 501 (1) 45 P g ) 7
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W. Certainly. Here is a fine collection of Chinese traditional handicrafts. They are all
(10) (F T#l ). You see, these are straw slippers, rattan boxes and
baskets, sandalwood fans, sandalwood blinds and embroidered silk handkerchiefs,
etec.. They are made from good materials, fashionable in design and superb in
workmanship. Our products have been sold in a number of areas abroad.
(1) CEMRZ AP W), We're sure that they will go down well in
your market, too.

B: They're very interesting. They all have a characteristic look. (12) (REES
o — 26 L {5 E) about the fans and the blinds? They have a lovely aroma.

W: Sure. They are made of sandalwood which is well-known for its fragrance.
(13) CEATAT LS BY AR TR 2 VR 00 e 4K — 7).

B: Really? That’s fantastic! How about the prices?

W. Well, our prices vary because the material, design and craftsmanship are different,
This is a complete set of our latest catalogues together with a price list for your

consideration. Would you please leave your contact number in order that

(14) CERATTAT DA A S 2 (0 i i 15 RO 7
B: Sure. This is my (15) (# /) with my name and telephone number.
W. Thank you. This is my card. (16) (RT] LABB BT 5 RATEE ).
B: Fine, see you.
W . Bye-bye.

I. Translate the following sentences into English and then make oral practice

TR o7 2 v [ 2 Rl TE AR A5 b A AT o] st fu 68 S A ok
FRAT I 2 A% i J YA 30 b A WOF L B A i e 7

T ZRER . MARYL, XA E AR EA .

— MR UL, L P R 220l R RE T AL 20 3 AN [ B 5 SR A
TEARREZ L. ROTASRARA T — R 505 R RS .
PR EE A RHNE . RDFEMSHH =TT e FBE,

N. Speak out with three or four sentences in English to your partner V,;‘ug‘iﬂng‘ the

o0 s wN =

following words or phrases, and then your partner interprets them into Chinese

1. concurrent event

2. countries and regions
3. current event

4. B to B show

5. B to C show

6.

international exposure
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” Complementary Reading

A Survey of China’s Convention and Exhibition Industry

The development of the exhibition industry always rises and declines with the pulse of
the national economy, The industrial and agricultural development stimulates its rise,
and the progress of science and technology boosts its expansion while the emergence and
development of the tertiary industry, the superior level of the first and second industries,
accelerates the expansion of the industry even more.

The development of the Chinese convention and exhibition industry lags behind that of
western countries. Not until the beginning of the 20th century did our country hold
international expositions or trade fairs on a considerable scale with modern characteristics.
In 1851, China participated in the British Great Exhibition—the first World Expo ever in
history. In 1905, the Qing Dynasty government established the Industrial Products
Showroom in Beijing, and a similar display in Wuhan four years later. In 1915, the
Northern Warlords Government set up the Commodity Exhibition, but the first West
Lake Expo was not staged in Hangzhou until 1929, indicating the initiation of China’s
modern history of exhibition industry. During the period of Anti-Japanese War in the
1940s, a number of industrial commodity fairs were held by the then government, with
the aim of encouraging and promoting development of national industry and agriculture.
However, those displays and expositions were far from giving full play to their function in
the field of circulation and trade.

In the earlier period after the founding of the People’s Republic of China, the Chinese
economic foundation was extremely frail, low in productivity, weak in scientific base and
backward in agricultural productivity. Against the background of the planned economy
system, our country held very few exhibitions. From the 1950s. to display the spirit of
national reconstruction under the principle of “self-reliance”, our country held exhibitions
mainly to propagate our economic achievement, for instance, “Shanghai Industry
Exhibition”,  “the National Agricultural Achievements Exhibition” and so on. These
shows were mainly set for the visit of local people organized by the governments. In order
to increase international exchanges in exhibition sector with other countries, the Chinese
government, for the first time, sent a large delegation to attend the Leipzig Spring Fair in
1951. In return, the First German Industrial Trade Fair hosted by the China Council for
the Promotion of the International Trade (CCPIT), a semi official organization in China,

was permitted to open in Beijing in 1953,



