GLOBAL MEDIA
WORLDS AND

CHINA
i&ﬂiﬂﬁﬂ*m*@l HkR

ddddddddddddd




OBAL MEDIA
WORLDS o
CHIN
IR E P Egh e S R

Edited by Qing LUO
*5: PHE

I 845 48 87



BEHEMSE B (CIP) #7

Global Media Worlds and China( @t {4005 rp ity of [ 5 155 /%9 35 £ 4.
— b AL E R I R T R, 20157

ISBN 978-7-5657-1261-6

. @t~ 0. O%-- M. OfFEENS—pE—CE

V. G219.2 —53

Hf [ AR AR PR A A CIP i 4% 5 (2015) 35 002283 %5

Global Media Worlds and China
RENEF PP ESHF

E & ¥ i
RIEHE MR
REENH # %
#HEIZ LS ER S ZARA RS A
H O A CESHK

HAREAT B 16 4 £ F it

e AU PCGERIE R 15 4 100024
iE 86 - 10 —65450528 65450532 {4 H .65779405
3k http://www. cucp. com. en

#H EBERL

Rl b5t 20 E A PR 2 w]

A& 787mm x 1092mm 1/16

3% 15.5

R 2015 4R 7 1551 R 2015 47 H %5 1 YKENKi

H FTHI | WB B

S ISBN 978-7-5657-1261-6/G - 1261 E fr 59.00 o5

EMEP LT EP AR iR TR IR

i
¥
R
8



With the contribution of Géran Svensson and Lena Rydholm in co — organizing
the Uppsala MLeague International Symposium
and offering valuable suggestions and comments on this issue.

In gratitude for Uppsala University and Communication University of China
as co — sponsors of this issue.

Bt E L - X KN REEH
WA R L B E AR S EHTE B RibiE,
BEMNABR B EFTEZIIFR

BMEEFLEXFER T EARKF RS GRS,



SERIES EDITOR $ & ¥4

Luo Qing, Communication University of China, China

INTERNATIONAL EDITORIAL COMMITTEE EfRHEZERS

Anthony Paul De Ritis, Northeastern University, USA

Bertrand Cabedoche, Stendhal-Grenoble 3 Univer-
sity, France

Bill Handy, Northwestern. University, USA

Clay Dube, University of Southern California, USA

Daya Thussu, University of Westminster, UK

Faycal Najab, Universite de la Sorbonne Nouvelle
Paris 3, France

Fritz Cropp, University of Missouri, USA

Gerd Hauck, Ryerson University, Canada

Giuseppe Richeri, Lugano Univerity, Switzerland

Hans-Henrik Holm, Danish School of Media and
Journalism, Danmark

Hugo De Burgh, University of Westminster, UK

J. A. Mangan, University of Strathclyde, UK

Jin Jianbin, Tsinghua University, China

John Downing, Southern Illinois University, USA

John E. Newhagen, University of Maryland, USA

John Simons, Macquarie University, Australia

Malcolm Wright, Massey University, New Zealand

Marguerite Moritz, University of Colorado, USA

Mette Thung, Arhus University, Denmark

Michael Meimaris, University of Athens, Greece

Murray Pratt, Nottingham Trent University, UK

Naren Chitty, Macquarie University, Australia

Paolo Cavaliere, University of Oxford, UK

Patrik Wikstrom, Queensland University of Techno-
logy, Australia

Peter Horton, James Cook University, Australia

Richard Hornik, Stony Brook University, USA

Roy Panagiotopoulou, University of Athens, Greece

Shin Dong Kim, Hallym University, South Korea

Stuart Allan, Bournemouth University, UK

Susan Brownell, Unwversity of Missouri-St. Louis, USA

Thomas Hollihan, University of Southern California, USA

Tong Bing, Fudan University, China

Trevor Cullen, Edith Cowan University, Australia

Wu Mei, University of Macau, Macau

Yoshito Noda, Nihon University, Japan

Yu Guoming, Renmin University of China, China

Zhao Yuezhi, Simon Fraser University, Canada

EDITING OFFICE 433838

Cai Jing, Communication University of China, China

Ren Tianwei, Communication University of China, China

Xiao Mo, Communication Untversity of China, China
Xu Jia, Fudan University, China
Zhang Haiyan, Beijing Jiaotong University, China



Preface

HU Zhengrong, Professor, Vice President of the Communication University of China, China

Several years ago, in the belief that education is the most important heritage of human-
kind with the mission of steering media and communication, a professional aspiration of our
Communication University of China ( CUC). the visionary International League of Higher
Education in Media and Communication, known as the MLeague, was founded here. Estab-
lished through CUC’s amicable ties with global peer institutions keen to share this common
responsibility, MLeague has expanded to embrace twenty three countries across the globe
and now involves sixty five universities. Based on MLeague’s predomidaut resourses, the Fac-
ulty of International Media, CUC, known as the ICUC was also founded. It is irrigating both
global academia and industry creating a tide that hopefully will flow ever swiftly and strongly.

We are living in an era when communication and education in combination are influen-
cing modern civilization in an increasingly profound way. Intertwined and mutually comple-
mentary, both are devoted to the transmission of culture and the creation of civilization with
their influence reaching all levels of society. In an increasingly connected and integrated
world, they are steadily assuming the duties of national and cultural identity construction and
differential national competition. Now is a special moment, with convergence alongside seg-
mentation, with globalization alongside localization, with challenges alongside opportunities,
when media and education together both request and offer unprecedented opportunities for
more intensive and productive international cooperation.

Few would dispute that the creation and dissemination of knowledge, the training of
technical and academic stafl and the offering of services to benefit the development of socie-
ly are executed significantly by university institutions. It is no surprise that MLeague and
ICUC has been founded in such circumstances, and initiated by my beloved CUC, the cradle
of China’s media talents and China’s foremost media university with a distinguished reputa-
tion in, and an outstanding contribution to, the fields of culture and information communica-
tion. A major pragmatic CUC effort is the promotion of the internationalization of higher edu-
cation on media and communication through MLeague and ICUC. Furthermore, it proposes
international collaboration through the sharing of research and teaching resources and insti-
tutional influence by means of this strong combination worldwide. Already, in only four-
years, MLeague endeavours and accomplishments can be proclaimed and the names of brand
projects announced such as the bi-annual MlLeague International Symposium and the Inter-
national Professor Workshop ( IPW) . National boundaries and East and the West are being
bridged on an unprecedented scale.

The ICUC International Series is another fundamental academic achievement of



MLeague. It is one of the few book series published in the English language initiated by Chi-
na, thus takes a significant lead in international media academia with its strong collaboration
between Chinese and overseas scholars and with its pioneering interdisciplinary and forward
looking research. With China poised to take a more dominant position in global economics
and politics, a pressing need of contemporary academia on the one hand, requires domestic
academia to consciously undertake the important responsibility of constructing and develo-
ping national culture and projecting national soft power, and on the other hand, there is a
need for international peers to be aware of China’s coming ascendancy: both needs to be a-
chieved by means of academic exchange and cooperation, Therefore, the Series aims both to
keep a foothold in China but to possess a global footstep, utilizing the rich resources of the
MLeague and ICUC, thus bringing together a world wide global elite to discuss up-to-date
research findings, to share exclusive ideas, to improve better understanding and to involve
pluralistic voices in consideration of media and communication as an effective medium for
promoting international progress. In short, the MLeague and ICUC roles are to carry on the
“old™ mission to educate but also to built a bridge in order to make possible a “new” con-
nection for cutting-edge studies.

The ICUC International Series has been created on the firm foundation of CUC,
MLeague and ICUC’s impressively remarkable activities. It interacts fully and cooperates
fully with distinguished professors and professionals invited through the IPWs, and has a-
dopted an interdisciplinary ethos in order to engage with their advanced theoretical and em-
pirical views in the form of edited books, reviews, translations and monographs. It is repre-
sented by a media and communication studies’ advance guard involving a wide range of na-
tionalities, while at the same time it has assembled valuable minds from the MLeague net-
work knowledgeable about recent developments in the discipline and keen to disseminate
this knowledge to the world. Furthermore, the MLeague and ICUC takes pains to select well-
chosen studies to provide cognate and comparative as well as contextualized analyses cover-
ing integrative and cross-cultural themes in communication on China from a global perspec-
tive in the form of a newly launched high-standard academic journal.

In short, the MLeague and ICUC through its publications, is a united international con-
duit for the promising young researchers allowing them to seize opportunities to promote
communication studies and communication practices in global academia and the media in-
dustry, while at the same time it offers established scholars the opportunity to build working
networks and exchange peer reviewed knowledge on the widest front in media and communi-
cation areas.

The ICUC International Series is the substantive academic pioneer of a future, wide and
deep cooperation between CUC, MLeague, ICUC and our international peers. By means of
the effort and support of our committed partners, the Series, ICUC, and the MLeague, CUC
will contribute to the construction of future exceptional and extraordinary education “sky-
scrapers”. My thanks go to all the individuals and institutions involved in the Series project,
who bring our efforts to the attention of a global audience, and who share in a notable inter-
national achievement. And a special acknowledgement is made to the members of the Inter-
national Editorial Board. It is always a privilege and a pleasure to be associated with these
eminent scholars and professionals.

Media influences the world, and education leads the media. International collaboration
will light the way to progress.
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Prologue
G

Luo Qing

From 2008 to 2009, drawing upon the national fervor arising from the nation’s success
at the Beijing Olympic Games, the Chinese government initiated and set up the ambitious
“Package Plan” which advanced the “Mega Public Diplomacy” via the nation’s media and
communications network. "' Over the past five years, media industries in China have flour-
ished, increasing their influence overseas, whilst at the same time research into issues relat-
ed to both domestic and international media and communications has significantly increased
in China, which has invigorated the Academy both in China and overseas. In light of the ap-
parent global economic recession and China’s increasing significance in the global economy
the significance of the analysis of the media and communication in China has become vastly
more important around the world. Clearly, this is driven by a political agenda; however, it
has also precipitated the need to understand and appreciate China, which has been touted as
a rising global super power in the ever-converging world.

Modern societies are supposedly underpinned and progress on a diet of increasing and
widely accessible knowledge, which has to be discovered, diffused and applied in order to
promote the common good. '*' As globalization has accelerated accessing this knowledge-base
has become more dependent on bilateral and multilateral involvement, with collaborations
between domestic and foreign parties characterized by interactions between industry and sci-
ence and cross-disciplinary initiatives. It is believed that intercultural and cross-disciplinary
cooperation can encourage related institutions to search for knowledge, skills and achieve-
ments beyond their own boundaries, in order to not only complement each other but also to
advance their mutual capabilities. These are the new trends in the contemporary education
and the academy; such partnerships can produce complex and extensive linkages which,
though they present challenges they can produce opportunities that can test our aspirations
and capacities, which strengthens the intellectual spine needed to face our common future.

It is reasonable to suggest that studying the discussion and analysis of Chinese media
and communication activity is of global importance. As China has increased its global geo-
political and economic status and has “opened up” culturally, it has also faced growing criti-
cism and complements and it is important that both should be considered. Research into
these areas is not only concerned with issues related to technological and economic advances
but is increasing becoming more focused upon on the political, social and cultural complexi-
ties which are central elements of China’s much heralded public diplomacy policies and its
associated “soft power” , which implicitly exercises influence intangibly and indirectly by



creating a designed climate through media and communication systems. Bt is suggested
that for countries from different contexts and with different political systems to become more
familiar with China, the establishment of international research collaborations and study pro-
grams in the field of media and communication studies could be a most positive and effective
way to encourage greater international and inter-cultural understanding and goodwill. It can
also be a most productive and profitable undertaking.

The MLeague International Symposium held in Uppsala which was jointly held by Upp-
sala University (UU) and Communication University of China (CUC) under the aegis of the
MLeague had the central theme of “Global Media Worlds and China” - hence the title of
this text. Over 150 established scholars, early career researchers and PhD students from
more than 30 globally renowned universities participated in the symposium. Discussion and
debate were stimulating and, at times heated, particularly in the discussions of the three
realms of soft power and Chinese media, media and social change in China, and of the wider
topic of global media studies. Through the mutual efforts of the organizers and the attendees
the conference was a profound success and the integrity of our disciplines and the merits of
the various areas of research were well illustrated. The outcome was enriching and many tan-
gible resources in media and communication studies resulted and, most importantly, the ex-
changes between different cultures and divergent values precipitated a host of closer connec-
tions between scholars from the East and the West who work in related areas.

The text is the collective product of this symposium and importantly also launches our
English language publication series that seeks to address both “cutting-edge” themes in
media and communication of China and the Worlds and presenting articles from a wide
range of international scholars and institutions. The theme of this particular publication is
grounded on “the nation” but adopts a global perspective, and as the inaugural edition of the
journal seeks establish wide links between China and other “worlds” and aims to map the
field, offer future prospects and foresight and to take the lead as an effective and cooperative
publication medium. Ten papers from the Uppsala symposium were selected along with four
other marvelous works which were contributed by domestic ( Chinese) and foreign scholars;
these articles were considered to be of remarkable academic significance. Hot issues, contro-
versial debates and original concepts are presented throughout the edition placing this text at
the forefront of the investigation of both industrial practices and theoretical issues.

This publication, borne of our ambitions to take the lead in this academic domain, re-
presents the first step in a long journey. It is intended that, Global Media Worlds and China
is the start of a series of publications that will provide a strategic and long-term view with
the aim to exert a meaningful and productive influence under a prestigious brand. As one of
the bases of MLeague publications, the MLeague International Symposium has already estab-
lished as biennial international conference initiated by CUC which is well-supported globally
and serve to promote international cooperation and the sharing of academic and tertiary edu-
cation resources in media and communication studies, which is co-organized by the Secretar-
iat Office of MLeague and one other member university annually. In 2011, as stated, we
conducted the Uppsala symposium where 50 participants from 13 countries have gathered.
And in 2012 we held the groundbreaking Nairobi ( Kenya) symposium, with the theme of,
“Global Communication in Sino-Africa Setting: Breaking the Ice”. In 2013 the symposium
was co-organized by the MLeague, CUC and Ryerson University, in Toronto, Canada and ad-
dressed the topic of, “The Media City”. Following each of these MLeague symposia the most



significant contributions will be collated in the same manner as this volume and it believed
these represent an essential element in the work of the MLeague as they emerge from the
collaborative efforts of the members of the league and thus support the mutual interests of
the members and offer benefits that can accrue from the engagement in projects directed at
the analysis and commentary on communication on China in the contemporary global con-
text.

Hopefully, we have successfully embarked on the long journey that lies ahead, the work
that follows will, I believe, propel us forward. The past has given us our calling, our enthusi-
asm and our confidence, but the future of the MLeague, our work, our symposia and our jour-
nal depends upon the unity of this association and active engagement of all the members of
the “family™.

As is said, a family in harmony will prosper in everything.

Notes

[ 1] In order to deal with the economic crises and the depressed spirit of the Chinese people and further de-
velop the national power, the “Package Plan” (in Chinese: yilanzi jihua) was launched by the Chinese
government and the Communist party of China’s Central Committee in which they carried out a series of
national programs, addressing a wide range of technical, economic, political, cultural and social issues.
The “Mega Public Diplomacy™ called dawaixuan in Chinese is the proper noun that describes the gen-
eral propaganda activities aimed at foreign countries intended to raise China’s global status and to em-
bellish the national image. ( See Wu, Libin, “The Strategic Significance of Enhancing Researches and
Studies on the International Communication of Chinese Media”, 23 November 2010. Available online
at: http: //www. gstheory. en/lg/z1/201011/120101123_57276. htm. Accessed 20 January 2013.

[2] Robin and Schubert, “Cooperation with Public Research Institutions and Success in Innovation, ™ 149.

[ 3] Servaes, “Soft Power and Public Diplomacy, ™ 643,
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