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China E-Commerce, the Rising and Leading
New Economic Era

As the Chairman of IECIA this important non-profit organization |

always feel proud. The fact that it originates from the Chinese e-commerce
industry is a real signal as to how far this industry has developed. IECIA
helps the ECI Awards growing into a platform to develop the e-commerce
industry into a globally recognized market. We aim to gather international
e-commerce experts and leaders to exchange ideas and present series of
initiatives, to fast track and help regulate the development of the market.

There are some key points | would like to reference.

The first is back to a concept | referenced at the CAA and the Beijing
conference on marketing services development that is Brand China. China has
a marketing and digital industry that is outpacing the world. China has become
a consumption driven and brand led economy, and China will become the
biggest e-commerce market in the world in the near future. Recent estimates
show that e-commerce is growing at 70% a year, whilst it is expected to reach
10% of total retail transaction this year. Never underestimate how much
digital industry is now leading the world, never underestimate the Chinese
capabilities in digital marketing and marketing technology.

Here already have the mature component of an e-commerce
economy, first class e-commerce platforms, strong social media
platforms, reliable and accepted digital payment platforms and a



leadership role in mobile devices.

The second point is that China has a consumption class, more
accepted of innovation and new methods of marketing and purchasing.
Jack Ma (Ma Yun) said ‘ in other countries, e-commerce is a way to shop,
in China it's a lifestyle !I'. In China, this market is a mobile mature market,
over 50% of e-commerce commissioned from smart phones. It's a social
media market with ecommerce fuelled by social discovery of brands.
And its payment systems are sophisticated and accepted, with 85% of all
shoppers using online payment systems, the highest level globally.

The third point is about marketing. All brands, products, retail
systems require marketing support. It is not enough just to build the
e-commerce capability. It needs to be supported via traditional marketing
techniques. It needs to set its online retail business apart in some way.
Often that can be something as simple as good customer service or
live chats on the site to help shoppers find what they're looking for. An
interesting example in the US came from Target, which offered free
shipping as early as November 1 this holiday season.

One of the big challenges in retail is turning a one-time shopper
into a loyal customer. We've trained the consumer to really look for deals
the key now is how do you drive loyalty on a year-round basis, not just
around price but around value. It's about leveraging a one-time promotion
and turning it into long-term loyalty.

Consumers have long been present online and are used to taking
custom journeys through retail channels. Modern businesses are expected
to provide them with a uniform and consistent experience, service, product
descriptions and prices. Retailers that have both an online presence and a
physical location are trying to connect the two with promotions in order to
get more foot traffic. Many also are creating companion apps and mobile
sites that help customers when they're in a store.

So in summary, we are at a very exciting time in the development of
e-commerce. This inaugural event is a very important point in time. We
can count on the support from each other and going forward.

Alan Rutherford
President, IECIA
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