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Welcoming Speech

1.1 #£[@ Meeting the Tour Group

Skills cultivation of the tour guide requires not only carrying out basic theory of
teaching to students. but also placing greater emphasis on cultivation of the tour

guide's practical skills,

1.1.1 SiFise

X T ik ifE

1. Definitions of Tourism

Tourism. to individuals, refers to activities in which they take part to acquire
pleasure. relaxation or to enhance knowledge and enrich their lives. To society. itis a
business chiefly made up of three indispensable components: tourism resources,
tourism facilities and travel services. Tourism resources indicate tourist attractions.
Tourism facilities refer to fixtures and devices for tourism businesses. And travel
services are services specifically provided for tourists. which show the ability and
quality of tourist businesses.

Tourism is a comprehensive economic undertaking and it plays a very important

role in a country’s economic construction.
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Tourism is a kind of foreign relations work, since it offers an effective means for
person-to-person diplomacy.

Tourism is the practice of traveling for pleasure, a kind of cultural activity most
frequently associated with rest and relaxation, sport and access to culture and nature.

Tourism is the business of providing tours and services for tourists. It's related to
businesses such as transportation, hotels and restaurants, tourist attractions and
resorts, travel services and so on.

2. Tourist Attractions & Travel Services

Tourist attractions are the basic things that make people tourists, such as
spectacular scenery or an opulent museum.

Travel services span a pretty large range. They can be the services supplied during
the journey (e.g. transportation services) or the services offered in hotels or
restaurants, in scenic spots or elsewhere. The services that tour guides supply should
also be counted, since many tourists travel in groups which require the assistance of

tour guides.

1.1.2 SiFHiae xFEiF

1. The Definition of Tour Guide

A tour guide (or tourist guide) provides assistance, information and cultural. historical
and contemporary heritage interpretation for people on organized tours, individual clients,
educational establishments, at religious and historical sites, museums, and at venues
of other significant places interest. They (normally) have a recognized national or

regional tourist guide qualification.
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The CEN’s (European Committee for Standardization) definition for “tour guide” (part of
the work by CEN on definitions for terminology within the tourism industry) : A tour guide is
a person who guides visitors in the language of their choice and interprets the cultural and
natural heritage of an area, a person who normally possesses an area-specific qualification
usually issued and/or recognized by the appropriate authority.

2. Tour Manager

The CEN also produced a definition for “tour manager”: A tour manager is a
person who manages and supervises the itinerary on behalf of the tour operator,
ensuring that the program is carried out as described in the tour operator’s literature and
sold to the traveler/consumer and who gives local practical information.

The tourist guiding qualification is specific to every country; in some cases the
qualification is national, in some cases it is broken up into regions. In all cases it is
embedded in the educational and training ethic of that country. The art of guiding is a
skills it is the skill of selecting information and varying it for different audiences; it is
the skill of presenting it in a simple and precise way; it is the skill of allowing the visitor
to see and to understand; it is a skill which, if well performed. is not invisible.

3. Audio Tour

An audio tour or audio guide provides a recorded spoken commentary. normally
through a handheld device, to a visitor attraction such as a museum. They are also
available for sell-guided tours of outdoor locations. or as a part of an organized tour. It
provides background, context, and information on the things being viewed. Audio
guides are often in multilingual versions and can be made available in different ways.
Some of the more elaborate tours available include original music and interviews,
offering an experience more comparable to an audio documentary than to a traditional
guided tour.

4. Classification of Tour Guides

The kinds of tour guides depend on how they're categorized.

According to their working area., tour guide can generally be classified into four kinds:
tour manager/escort. national guide/ interpreter, local guide and scenic-spot guide.

In a detailed classification, they are local tour guide, national tour guide/ interpreter,
driver-guide. adventure guide. heritage interpreter, escort interpreter, docent and tour

manager/escort,



