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" Long-term Accommodation and Language Planning
Strategies: Network Density, Dialect Vitality, and
the Restructuring of the Shanghai Speech Community

Marinus van den Berg

Abstract; In a society, citizens are exposed to measures taken at the national level, and adjust to these
measures over time. This process is called long-term accommodation toward a national norm or norms. One
of these norms set by the government is the standard language, and national level support for education will
push students with knowledge of the standard language into the job market, which in the ideal case is
matched by a pull factor from various services and industries. The results of this process were monitored in
Shanghai via a questionnaire study and direct observations of language use, The results are interpreted in the
light of speech community theory and vitality theory. A central concept in the latter framework is “network
density”, and it is argued that this concept allows predictions of accommodation processes within the wider
society. This model is offered to language planners as a point of orientation on which to base their language
strategy decisions. The recommendations offered are wider media support for dialects and the establishment
of dialect academies.

Key words: long-term accommodation; standard language; push and pull forces; speech community the-

ory; vitality theory; network density; language planning strategies

. perceptiond changes when industrialization at-
Introduction :
tracts large numbers of migrants to the urban

When citizens grow up in a certain areas in search of jobs and a better way of
country, it is taken for granted that they life. In what way will migrants adjust to

will follow the norms set by that society. the local situation and what influence will

The implications of such a matter-of-fact
principle, however, are far-reaching and
not immediately understood by lay-people
and scholars alike. The first is the relation
between planning at the national level and
language interactions in local speech com-
munities. Traditional speech communities
may see themselves as autonomous, and
find themselves mainly independent of

planning at the national level, but that

their presence have on the structure of the

( traditional ) speech community? The
second implication is the relation between
industrial planning at the national level and
the language requirements of the job mar-
ket. Migration from all parts of China cre-
ates demand for a national lingua franca in
the work place as well as in the retail and
service industries. A lingua franca is needed

in order to make communication across
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dialect boundaries possible. There remains,
however, a substantial number of settings
in which the local vernacular is needed.
Examples are administration, transporta-
tion, and the health and service industries,
all of which cater to the needs of members
of the local speech community. The general
question that follows is how members of
the local speech community will react to
network changes, which sometimes force
them to use a language variety which is not
their customary mother tongue, but also
gives them access to the opportunities of
national level contacts and a national job
market? What attitudes will the parent
generation develop toward the national lan-
guage and in what way will they translate
that attitude into action toward their
children?

In the following, we will first intro-
duce the concept of long-term accommoda-
tion and relate that to the push and pull
forces of education and the job market.
Thereafter we will analyze language use in
Shanghai and relate that to the city’s social
hierarchy. After introducing the main te-
nets of speech community theory and net-
work density, we will use these concepts to
construct a dialect vitality model that can
handle the restructuring of the Shanghai
speech community, as well as predicting
attitude formation, maintenance of dialect
features and language choice behaviour by
native Shanghai residents. We finally will
reflect on the implications these findings
can have on language planning efforts and
we will recommend two measures in
particular, wider media access for dialects,

and the establishment of dialect academies.

Long-term accommodation

The concept “long-term accommoda-
tion toward a societal language norm” asks
attention for the national level setting of a
nation and the implications this setting has
for the behaviour of that nation’s residents
(van den Berg, 1988, 1992). In the quoted
papers, it was shown that given a certain
political configuration, citizens adjust over-
time to the language norms as defined by
that society. The data showed that in each
period Taiwanese residents adjusted their
language behavior toward the cultural and
political setting of that time. At the end of
the Qing empire, the cultural setting deter-
mining which language variety should be
acquired for reading and writing was Wen-
van X 57, “classical Chinese”, and that
language variety and the associated imperial
class structure determined education tar-
gets and expectations for employment.
When power over Taiwan came in the
hands of the Japanese Empire, they did not
immediately discontinue that tradition, but
set an alternative in the form of modern
education, introducing modern subjects as
well as the Japanese language, and after a
number of years made the Japanese lan-
guage the education target, and the Japa-
nese society the orientation point for job se-
lection ( Tsurumi, 1977). When after the
Second World War Taiwan returned as a
province to the Republic of China, measures
were taken for the immediate replacement
of Japanese and the introduction of the
national language, Putonghua ¥ i@ i% ( He
Rong,1971).
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When studying the language repertoire
of grandparents and parents of undergradu-
ate students at Taiwan University in 1977,
the effect of these

governmental phases were reflected in the

three consecutive
language repertoires of the three genera-
tions, grandparents, parents, and students,
growing up under these different national
level configurations (cf. van den Berg,
1986, 1988, 1992). Among the oldest
generation, born between 1888 and 1898,
who received schooling between 1895 and
1918, one-out-of-five of the grandmothers

and 50% of the grandfathers acquired a

working knowledge of Japanese during the
Japanese period (table 1). After the retro-
cession of Taiwan, one-out-of-seven of the
grandfathers also acquired a working
knowledge of Putonghua in addition to that
of Japanese. Grandmothers, however, were
not reported as having acquired Putonghua.
These data reflect the social priorities
among the older generation and are in
agreement with what would be expected in

but

society. Nevertheless, these developments

a traditional, modernizing Chinese

were still more advanced than in most

places in the Chinese mainland at the time.

Table 1 Language repertoire of three generations of Taiwanese residents, who grew up
under consecutive political constellations; 1977/78 data (%)

Language repertoire
Generation

Mi MiJa MiMaJa MiMa T
Maternal
—Grandmothers 71 22 0 —~— 93
—Grandfathers 52 27 14 == 93
Paternal
—Grandmothers 74 21 0 == 95
—Grandfathers 48 35 14 s 97
Parents
—Mother 20 18 46 — - 84
—PFather 9 12 B — 78
Students
—Male/Female 7 — — 90 97

The parent generation, born between
1918 and 1928, who received schooling be-
tween 1925 and 1948, grew up under two
consecutive governments, and this is re-
flected in their language repertoire, which
for half of them C(a little less for the

mothers, and a little more for the fathers)
contained both Japanese and Mandarin,
Monolingual Minnan [ g speakers were in
comparison with the older generation
strongly reduced, as was the group of Min-

nan/Japanese bilinguals (table 1).
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The third generation students, grow-
ing up under the Republic, as expected,
did not acquire Japanese, and in a wide ma-
jority claimed to be bilingual in Minnanhua
[ B§ &% and Putonghua. A small minority
among these students reported to see them-
selves mainly as Minnanhua speakers. Each
generation then, as the data show, accom-
modated to the norms set by the respective
authorities, and for the two older genera-
tions, this meant adjusting to both Japa-
nese and Putonghua.

The previous data show that a shift in
government is not free, it has conse-
quences. And it is those consequences we
need to look at when we consider the next
governmental shift, that to the PRC, the
People’s Republic of China, a long term-
process of adjustment to the language
standards set at the national level. This ac-
commodation is not simple and linear,
moving in a straight line from the dialects
to Putonghua. In the beginning years of the
PRC, standardization of the national lan-
guage was completed, but this was not fol-
lowed-up by consistent and cohesive imple-
mentation of modern knowledge based edu-
cation. Education was ideology based, and
did not address the various issues of job
creation, which need to accompany educa-
tion planning. As a result, after 1980,
when jobs were created, a rush toward
Shenzhen, the first Special Economic Zone,
and the first job creation center in the
South, followed. When thereafter the city
of Guanghzou and the wider Pearl River
Delta joint the melee, the language that

spread North was Cantonese and it was not

4

Putonghua that spread South (Guo Xi,
2004; Zhang Bohui, 1993). That is, until
the mid-nineties, when planning at the na-
tional level had become consistent, sup-
porting a modern market economy with
successful Putonghua based education that
could provide the kind of technical
knowledge and expertise that was required
by a fast-growing, modern economy, in
which China had become one of the main

players.

A long-term accommodation model for
Mainland China

After 1980 and the establishment of
the SEZs, the Chinese government set new
targets for the spread of Putonghua (Chen
Ping, 1999). The effects were first of all
visible at the various Normal Universities,
from which they spread to the various
schools in the education system ( Chen
Ping,1999). At the same time, success of
industrial planning pushed China increas-
ingly in the direction of a market economy,
and with that success Putonghua spread as
well. The question that begs many re-
searchers is the exact way in which Putong-
hua spreads in large urban centers, and the
effects of that spread in these urban speech
communities. The latter issue, we will ad-
dress later in this contribution in more de-
tail. The model underlying the push and
pull mechanism is represented in figure 1.
The model indicates that the education sys-
tem pushes people with various levels of
education into the market, from where
state organizations and increasing numbers

of private enterprises attract their work



Long-term Accommodation and Language Planning Strategies: Network Density,

Dizlect Vitality, and the Restructuring of the Shanghai Speech Community

force. This pull, however, is not one-sided.
For administration, transportation, build-
ing industry, health and service industries,
knowledge of the local language remains
crucial, especially in an aging population,
and availability of bilingual personnel re-

mains a Serious issue.

Ministry of Education Government
— BUREAUCRACY
| Education * Industry
| [state & private] [pnvate & state]
z ! [ Push Factor | [ Pull Factor
E LElementaxy Retail
é Middle Factories
@3
% Colleges ies
g
a_ Universities Finance
g Service
prefectural N - CITIES
County level il Party l?muus
Townships i e

Fig. 1 National level planning and the push and
pull forces regulating the job market

It is important to observe that the
Normal Universities not only provide
better-and-better trained teachers, but that
this also translates into better-and-better
educated students, especially so since the
education system allows participation by
private schools, which are supported by
private investment and help to diversify

market forces. Given this diversification,

we can observe that each following
generation is somewhat more sophisticated
when it enters the job market and has skills
that more closely match the continuously
rising demands by knowledge based indus-
tries, It is this latter effect that makes us
expect an increase in acquisition, proficien-
cy and use of Putonghua when an older
generation and a younger generation are
compared, and that is what we will look at

now first, using data from Shanghai.

The Putonghua push factor: acquisition
shift

In Shanghai in 2007 and 2008, data
were collected about language behavior of
students, their parents, their parents’ co-
workers, relatives and friends (Xue Caide,
2010). Two-third of the community mem-
bers consisted of persons older than forty
years, leaving one-third (36%) for the
younger community members (see table 2
for the details of age group composition).
Comparison of the language acquisition da-
ta shows a strong reduction (27%) in the
acquisition of Shanghainese and a corre-
sponding increase in the direction of bilin-
gual (Putonghua / Shanghainese) and Pu-
tonghua only language acquisition by the
student generation (table 3).

Table 2 Age group distribution of Shanghai University home community survey; 2008

Respondents Age group
20—29 30—39 40—49 50—59 60+ 1
N 157 124 213 175 113 782
% 20 16 27 22 15 100
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Table 3 Language acquisition by students and community members; Shanghai survey 2007/2008

Language variety
Generation ,
SHN SHN/PTH PTH
Community members 63 12 6
Students 36 23 24
Generation shift —27 & ik +18

Variation in language use across social
situations

Data on language behavior of the com-

munity members further revealed that

( self-reported ) language wuse wvaried
considerably across situations. The situa-
tions listed in the questionnaire were talk-
ing with same age-group members, with

children, with colleagues at the work-unit,

and with shop assistants in local stores.
The percentages for the use of Shang-
hainese fell from 60% for interactions with
same generation family members to 25%
for interactions with shop assistants,
whereas the percentage for bilingual inter-
actions and Putonghua increased in the or-
der from family members, to children, to

colleagues and to shop assistants (table 4).

Table 4 Shift in use of Shanghainese (SHN) across social situation; community survey 2008

Interaction N SHN SHN PTH PTH T OTH
Family members 634 60 13 8 81 19
Children 662 46 34 10 90
Colleagues 760 31 42 21 94
Shop assistants 781 25 48 24 97

Before interpreting these data further
two comments are necessary. The first re-
lates to the category “Other” in table 4.
This shows that one-in-five of the family
members used a not further specified Chi-
nese dialect at home. This data is not unex-
pected and confirms earlier reports by
among others Chu Xiaoquan (2001). The
important thing to note is that these dialect
speakers helped to increase the percentage
of Putonghua use with children, as well as
with colleagues and shop assistants. These
dialects, as will be clear, can hardly be

used outside the protection of the home.

6

They can be used with their children and
with some of their colleagues, but only in
very few instances with shop assistants, as
the data in table 4 confirm.

The second comment concerns the
education background of the community
members. Data provided in the paper show
that 12% of the respondents received a col-
lege degree education or higher, whereas
the figure of educational attainment of col-
lege level and higher for Shanghai for 2005
was 17%. A wide majority of the respond-
ents had a High School or lower education,
which is in agreement with the 2005
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statistics (Xue Caide, 2010). It is on the
basis of the data in table 4 that we like to
nrake a comparison with direct observations
of language use in various department
stores in Shanghai in order to see to what
extent these reports can be corroborated by
actual observations, which were made by
the present author and his observation team
of Shanghainese students in 2007, the same
time period in which the questionnaire data
were collected.

When we now take a closer look at the
use of Shanghainese in table 4, we first of
all must make a division into two groups.
The first two present data within-family in-
teractions, which in sociology are referred
to as communication between in-group
members. What these data reveal is the
push force of families toward the language
behavior of their children, which according
to these data show that one of every seven
families (14%) lowered the level of Shang-
hainese only, when talking to children,
while increasing the level of bilingual,
Shanghainese and Putonghua, interactions.
As said, we consider this confirmation of
the presence of a push factor in support of
Putonghua among certain Shanghainese
families. What kind of families these are,
would be the next question, but the paper
quoted did not provide that level of detail.
We can guess, however, that these are the
families with a higher education back-
ground, and the percentage quoted indeed
supports that view.

The work unit interactions show a dif-
ferent picture. Interactions with colleagues

in the work unit show language adjustment

motivated by either the nature of the job,
or by the presence of other dialect speakers.
In the first case, we see the influence of the
standard  language  through  speech
practices, Putonghua terms and expres-
sions take over certain sections of dialect
discourse (Qian Nairong, 2010; You Ru-
jie, 2010). The second case brings to the
surface the role of Putonghua as the nation-
al lingua franca when there are dialect
speakers among the colleagues, and a
shared lingua franca is needed (Brosnahan,
1963).

The last case, interactions with shop
assistants, brings in the language reper-
toire of shop assistants as a variable, and in
order to clarify the nature of such interac-
tions, we will now first look at data col-
lected in two Shanghai shopping centers, in
order to see how these data can best be in-
terpreted, by establishing the extent to
which these self-report data are in agree-
ment with direct observations. In the next
section, we will present data, which were
collected in Nanjing East Road Fg &t %< %,
Shanghai’s most famous shopping area,
and in Xujiahui #8%J, a more recently es-
tablished shopping area, located in a new

city district (cf. van den Berg, f.c.).
Language use in Nanjing East Road

In order to set a base line for the use of
Shanghainese, we will present language use
in the original Mecca of shopping, Nanjing
East Road. In this street, we selected the
four most ancient shopping environments
Xianshi J¢Jfi, Yong'an 7K %, Diyi Shipin
% —1 %, and Diyi Baihuo 8 —H $%. The
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first of these, the Xianshi Company (Sin-
cere in English), was established in 1917,
and since 1956 functions under the name
Shanghai Shizhuang Shangdian |- ¥ i} 25 /%
JE, “Shanghai Fashion Store”. Opposite
this store, we find the building of the
Yong’an Department Store, which was es-
tablished in 1918, by the Guo brothers,
who had opened the Wing On (same
characters) store in Hong Kong n 1907,
where it still can be visited in one its five
outlets. The third store in our list is the
Sun Sun Department Store, established in
1925, and at that time attracting customers
by providing radio broadcast of popular
programs, It is now the Diyi Shipin, “the
Shanghai First Provision Store”. This
store’s principal activities are production,
processing and sale of food related items.
Our fourth department store is the Sun,
established in 1936, the first department
store in Shanghai having escalators, which
attracted great crowds. It is now known as
Shanghaishi Diyi Baihuo Shangdian | i
B—HAWHIE, or in English, “Shanghai
No. 1 Department Store”, as it announces
above its entrance. The store, to give an
indication, is located at the entrance of
Nanjing East Road, just on top of the esca-

lator when entering through the Renmin

Guangchang Subway Station A &) 3gbikih.

Observations on language use in these
four stores in 2007 were collected by four
students from Shanghai University, all flu-
ent in Shanghainese. The data showed that
the level of Shanghainese was around 60%
in three of the four stores, whereas the
level of Putonghua use in the fourth store,
Shizhuang B} %%, was at a comparatively
high level of 53% (table 5). This on first
sight is striking, since at the time
Shizhuang was one of the stores that had
not modernized and therefore was unlikely
to have attracted large numbers of Putong-
hua speaking customers. However, this at
the same time is the explanation, being a
relatively cheap store, using a traditional
Chinese display technique of goods, it at-
tracted large numbers of migrant workers,
and it are precisely these workers, who
during the business transaction are forced
to use their linguistically nearest lingua
franca, Putonghua, and by doing so disturb
the expected much higher level of Shang-
hainese, for use with local Shanghainese
salespeople. It seems safe therefore to es-
tablish a base line for the use of Shang-
hainese, as demonstrated by these four

well-established Nanjing Road stores of
60 4.

Table 5 Language use in four traditional Nanjing East Road stores; customers
interacting with shop assistants; 2007 observations (%)

Department Store
e — K% —& A%
Putonghua 30 36 38 53
Shanghainese 63 61 60 47 A
2L.GS/ code-switching 1 0 1 0
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Continued
Department Store
Language :
’ —H K% —8 i} 3¢
Mandarin Dialects 3 1 1 0
Wu Dialects 3 2 0 0
TOTAL 100 100 100 100

Having set this benchmark of 60% and
explained most likely reasons for deviation
of this level, we can now move to the rela-
tively recently established Xujiahui shop-
ping area. That area was researched by a
more extensive group of enumerators,
which included the four who did the Nan-
jing East Road observations, all students
from Shanghai University. These students
observed the language use in four depart-
ment stores, These stores were selected on
the basis of a quite different principle, so-
cial stratification. The stores selected were
different as regards the kind of goods on of-
fer, the price level, and their general
appearance.

The first two of these stores both of-
fered Chinese brand name goods and could
be easily ranked according to price level and
type of goods on offer. The first of these,
Huilian JL.B%, was a popular but low priced
establishment, having features of a tradi-
tional Chinese outlet, also selling food
from an outside window. The second de-
partment store Liubai 75 H, had a more
impressive appearance, but also offered
mainly goods with local Chinese brand
names, and prices therefore were relatively
low. Low at least in comparison to the two
remaining stores, which mainly or only had
foreign brand names on sale. On entering

these stores, one could immediately see

that these were more upscale shopping en-
vironments. Of the two stores, Huijin L4
obviously distinguished itself from the two
previously introduced stores, but also was
far less luxurious than its across street
neighbor Ganghui # J[L, a genuine
shopping Plaza,

Listing of the percentages for Shang-
hainese and Putonghua used by customers
for the business transaction shows that use
of the two languages developed in opposite
direction (r=—.989). In Huilian JCEK the
figure was 70% for Shanghainese, and fell
to 29% for Ganghui, whereas Putonghua
started at a low of 21% and increased to
63% (table 6). The age composition of the
customers further shows that the use of
Shanghainese is related to the higher age
groups, and that of Putonghua in contrast,
to customers representing the younger age

groups. The details are given in table 7.

Table 6 Language use in four modern Xujiahui
stores; customers interacting with shop
assistants; 2007 observations (%)

Language variety
Store
SHN PTH | TOT
Huilian(GCEE) 70 21 91
Liubai(7N &) 62 34 96
Huijin(GC4) 47 49 96
Ganghui (#5710 29 63 92
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Table 7 Age group composition of customers in Xujiahui department stores; 2007 observations (%)

Age group customers
Store :
20—29 30—39 40—49 50—59 )
Huilian(FC16) 7 14 27 39 87
Liubai(75H) 22 27 20 21 90
Huijin(GC4) 32 29 18 14 93
Ganghui (#5310 45 29 10 7 91

Note: Customers under 20 and over 60 not counted.

When we now compare the level we
found for the four old stores in Nanjing
East Road and look at the Xujiahui data, it
becomes clear that Liubai matches most
closely the findings for the traditional Nan-
jing East Road stores with 62% for Shang-
hainese and 34% for Putonghua. This find-
ing is in agreement with the fact that
Liubai is the store selling the typical Chi-
nese brand goods, and in that sense mat-
ches the Nanjing Road stores best. We
therefore can conclude that Shanghainese is
strongly supported by people with High
School and related education levels, repre-
senting working class and upper working
class people in Shanghai.

The data also suggest that, at the time
of the research, Shanghai harbored a Pu-
tonghua speaking minority of more than
one-third, a figure based on the total num-
ber of Putonghua speaking customers in
both Nanjing East Road and Xujiahui. We
take the position that the Putonghua speak-
ing group was hierarchically organized, in
the same way as found for Shanghainese
customers, In Huilian, for instance, Pu-
tonghua speaking customers formed a
group of one-in-every-five customers. Dur-

ing the business transaction, the group of
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Mandarin dialect speaking customers in
majority continued to use their home dia-
lect when interacting with salespeople,
which supports our analysis of (lower)
working class backgrounds for the Putong-
hua customers in this store. In Liubai, just
as we argued for the Shanghainese speaking
customers, we find upper working class
people, with a High School education. In
that store, they represented one-third of
the customers observed as participating in a
business transaction, demonstrating that in
the (upper) working class, Shanghainese
speakers are the majority group.

In the middle class Huijin store, we
find people with on the average higher edu-
cation levels and increased spending power.
In that store, the number of Putonghua
speaking customers, who were observed
participating in a business transaction, in-
creased to one-in-every-two customers, in-
dicating that in the new Shanghai middle
class, half of the population is Putonghua
speaking migrants. In Ganghui, we find
that the Putonghua speaking group became
the majority in terms of actual spending.
They formed two-third of the customers
observed during a business transaction.

Given their age group of in majority around



