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LUNTENTS

EXICAN RESTAURANT
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ALBERTO SENTIES CATERING
MONTERREY, MEXICO

Odd Foil Patch as Regional Symbol

PR AT - BARIIBIK
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EL CARINITO .
SANTIAGO DE QUERETARO, MEXICO

Dynamic Mexican Handmade Graphics
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LA PENA DEL ROSARIO
PUEBLA, MEXICO

A Pure and Enigmatic Design
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BB LB Bk

PUEBLA 109 ;
MEXICO CITY, MEXICO

Classic Symbols from the Age of Mexican Philately
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CALEXICO'S
STOCKHOLM, SWEDEN

A Mix of Street and Luxury
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B, Vi I
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MEXOUT
SINGAPORE

A Mexican Restaurant with Eccentric Thoughts and
Design
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LUCHA LOCO
SINGAPORE

Minimalism Provides an Original Feeling
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Hmb
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CASA VIRGINIA
MEXICO CITY, MEXICO

Detail Is a Sort of language
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MONTAGU
MEXICO CITY, MEXICO

Desi?n Inspiration from Travel Experience around the
World!
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LONTENTS

PANISH RESTAURANT
HIEAR)T

TAMARINDO
OURENSE, SPAIN

Adding Fresh and Soft Ice-cream Colours to @
Restaurant with Rainy Galician Qualities
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VINO VERITAS
OSIO, NORWAY

Design Is as Natural as “Ripening of Grape”
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SAL CURIOSO
HONG KONG, CHINA

To Show Unique Culinary Experiments in lllustrations
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RENCH RESTAURANT
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GALO
MONTERREY, MEXICO

Homage from Zeppelin Icon

i 5
B, FHE
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THE WOODSPEEN
NEWBURY, UK

Michelin Star Chef John Campbell’s New Venve:
Simple Elegance
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BALZAC
SINGAPORE

Humanist Consciousness of a French Restaurant
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B
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QUALINOS
ZURICH, SWIZERLAND

Inspiration from French Pot “le Creuset”
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LOUIS
ZURICH, SWIZERLAND

Stylish Simplicity
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FRU FRU
FERMO, ITALY

A Combination of Traditional French Kitchen Values
and Homemade Cooking
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RITISH RESTAURANT

THE COLLECTION
LONDON, UK

Ultimate Fashion in Whiting
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HAY MARKET
HONG KONG, CHINA

Vintage British Style Created by Geometric Shapes
and Classic letterforms
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TALIAN RESTAURANT
BAFIRT

SOPRA
SINGAPORE

Imaginations of Post-war Italy
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THE SICILIAN
New South Wales, Australia

The Gentlemen's Style of 1940's Gangster Films
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UN POCO
STOCKHOLM, SWEDEN

New York’s Rawness VS Swedish Simpleness

— AT
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41449 (A AE BT AR B LY 7R £

IANNILLI
MONTERREY, MEXICO

“Romantic Nostalgia” Concept Created by
Delicate Craftsmanship
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GRASSA
PORTLAND, USA

Perceptual Feeling of Commercial lllustration
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ESTE OESTE
LISBON, PORTUGAL

Design Expression of Cultural Variety
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LUNTENTS

APANESE RESTAURANT

50%, TRANSLUCENT RESTAURANT
TOKYO, JAPAN

A Fresh and Aesthetic Restaurant in Tokyo
50% & W AT
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TANUKI RAW
SINGAPORE

The Tanuki and Raw Industrial Style

A BT
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SUSHI & CO.
BALTIC SEA

A Combination of Scandinavian Elements and
Oceanic Symbols

75 7 23 v
WK 11
VISR e SER AR SR

FAT COW
SINGAPORE

The Japanese Aesthetic — Wabi Sabi
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AN ‘Az R"

MIU CREATIVE CUISINE
BEJING, CHINA

Wonderful “ & ” Shape Graphics
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NAGOYA
PARIS, FRANCE

Natural Beauty of Oriental Zen

Al B HAHEE
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MATSUYAMA
PARIS, FRANCE

Chinese Ink Painting as An Exotic Symbol in the
West

Pl AR
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116

NOZOMI SUSHI BAR
VALENCIA, SPAIN

“Emotional Classic” and “Rational Contemporary”
A 77 7]
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TORO TORO
MONTERREY, MEXICO

Visual Environment Reminiscent of a Night in Tokyo
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EDITERRANEAN
RESTAURANT
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KESSALAO
BONN, GERMANY

A Colourful Restaurant from the City of Beethoven
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126

LA BICICLETA
CANTABRIA, SPAIN

The Beauty of Geometry

FTHR)T
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EAFOOD RESTAURANT
i R)T

COSTA NUEVA
NUEVO LEON, MEXICO

Mexico's Progressive and Modem Artistic Boom in
1950s
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134

COSTA CHICA
NUEVO LEON, MEXICO

Most Intuitive Visual language
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BARBA
DUBROVNIK, CROATIA

A Relaxed Atmosphere of Modern Croatian Design
Bk AT
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OXLOT 9
COVINGTON, USA

Etching Style Expresses Classic Nature
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LA VACHE!
HONG KONG, CHINA

Inspired by French Cartoonist JeanJacques Sempé!
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THE RUSTIC BISTRO
SINGAPORE

Black and White in Deconstructivism and
Post-modernism
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ENOTECA SAN MARCO
LAS VEGAS, USA

An Eclectic Mix of Typefaces
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LUNTENTS

SLAMIC RESTAURANT
HHA)T

HABIBIS
SAN PEDRO GARZA GARCIA, MEXICO

An ArabicMexican Fusion Taqueria Using Gentle
Typeface fo Show Friendliness
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SERAI
KUALA LUMPUR, MALAYSIA

“Simple yet Incomparably Beautiful”
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EGETARIAN
RESTAURANT
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RESTAURANTE BAOBAB
MADRID, SPAIN

A Vegetarian Restaurant with Humanism
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AST-FOOD RESTAURANT

SIMPLE
KIEV, UKRAINE

All Details Sustain and Complement Each Other
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168

DRAMA BURGER
OVERLAND PARK, USA

A Dramatic Burger Restaurant
X D
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WING'N IT NYC
NEW YORK, USA

Freestyle Typeface

HE CHRF
XKE, 44
Bl " &

CHICK-A-BIDDY
ATLANTA, USA

Bright Illustrations for Fast Food
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EL CAMINO
SAN PEDRO GARZA GARCIA, MEXICO

Sustainable Graphic Language

BUR - FRERE
BVHE, FIRER IR BN
AR IEE

BYRON
LONDON, UK

Hand-drawn Type and lllustrations Catering for the
Restaurant
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184

SMACK LOBSTER ROLL
LONDON, UK

Inspired by Signage on Boats

Wil SR R)T
%E, RK
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UNFORKED
KANSAS, USA

A Playful, Distinct Language to Create a High-quality
Fost F>cl>od Brand

VX7
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188



LE PARI'S
BRUSSELS, BEIGIUM

lovely Patterns and Fresh Style

AT
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HOLLY BURGER
SAN SEBASTIAN, SPAIN

Inspired by the Banana leaf Wallpaper of the
Beverly Hills Hotel in los Angeles

L 2URE"
WU, FEEHFL
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192

THE FITZGERALD BURGER CO.
VALENCIA, SPAIN

A Premium Vintage Touch by Hand-drawn Leffering
with Brushpen
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194

EMBUTIQUE
IONDON, UK

Hipstery London Style
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THE BITE
ZURICH, SWITZERLAND

Strong Industrial Feeling in Black and White
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CHOP CHOP
TEL AVIV, ISRAEL

Collage in Small Space

FHBRIT
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FISHCAKE
SEOUL, KOREA

Simplicity Is Ultimate
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1ZZA HOUSE

KOODOO
MOSCOW, RUSSIA

Koodoo and His Team!
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LA VITA IN FIORI
BARCEIONA, SPAIN

Symbolic Christmas Colours
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NICKS
RIO CLARO, BRASIL

A long-range Design for Mr. Nicolau
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B, BB
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PIZZA BARBONI
JAKARTA, INDONESIA

Vintage Style in Street lllustrations
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LONTENTS

ARBECUE RESTAURANT

LA FAMA BARBECUE
BOGQOTA, COLOMBIA

Perfect Combination of Bogota local Butchery and
"Homely” Concept
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216

STREETZ AMERICAN GRILL
HOPKINS, USA

A Fashion and Friendly Feeling Created by American
Vinfage Style
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218

MILLER'S GUILD
SEATTLE, USA

Visual Impression of lcons
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THER CREATIVE RESTAURANT

HALBIE 8T

STEBUKLAI
VILNIUS, LITHUANIA 224

An Incredible Baltic Cuisine Restaurant with
Wondrous Design and Adventurous Food
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“BAKERY”
VIENNA, AUSTRIA

Independent and Confident Red
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KOMBINAT
POZNAN, POLAND

LOGO: Not a Purely Mix of Typefaces

AT
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BLACK BEAR
BOGOTA, COLOMBIA

Vintage Design Reminds You of Your Grandparents'
House

REET
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234

OCIO RESTAURANT
MEDELLIN, COLOMBIA

Head Chef's Educational Culinary Travels

B RLRT
AT, %A
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THE BARN
BERKSHIRE, UK

A Relaxed Atmosphere Created by Healing
lllustrations

BRRIT
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240

SUEGRA SABORES CASEROS
MEDELLIN, COLOMBIA

Warmth through Bright Colours and Wood
RER)T

BRRILIE, Zfitk
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GRONBECH AND CHURCHILL
COPENHAGEN, DENMARK

Great Colour Combination of Black, White and
Gold
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BARE RESTAURANT
BERGEN, NORWAY

Typography: A Movement of Words

WRRIT
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RESTAURANT BERG
STUTTGART, GERMANY

Symbolic Imprint of a Wine Glass

ARG R)T
B, i
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MEETOWN
SHEN ZHEN, CHINA

“Casfles, Keys, Old Trees, Animals, Stars, Gardens”

WERT
P, B

254

FOODOLOGY
SINGAPORE

Visual Features of Pattern Design

KRFRIT
B
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PIDGIN
SINGAPORE

A Ferryman Who Travels between Now and Past
A BT

imy
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258

PODI THE FOOD ORCHARD
SINGAPORE

Inspired by Spices and Herbs

WA KA
i
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SOCIETY
JAKARTA, INDONESIA

Information Visualisation

HaR)T
EVEJRT L, HEmis
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COOPERS HALL
PORTLAND, USA

Traditional Mechanical Effect

Al 2 TT

OUTPOST 903
SINGAPORE

A Mix of Vintage and Modemity

T 903 M
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Sl SRR Ak

CAFE CHIQUILIN
STUTTGART, GERMANY

The Combination of Art Nouveau Fancywork, a
Handwriting and a Sans Serif Type to Ereote a
Convivial and Nostalgic Flair
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ORE THAN FOOD, MORE THAN DESIGN
AR EF A, Mt

Restaurant is a peculiar place and it is never just about the food. Even no thrills trattoria i
rural Italy is much more than just a spot to have a tasty meal. It's a social act, gesture of
kindness, multi-sensory experience, conversation greaser, aesthefic pleasure.

To think of it, it is more of a spectacle (with variations in how lavish the production is) rather
than a station of edible fuel for your work. Even when you eat you're not just eating.

let's observe. You search for options or hear recommendations — “check out this amazing
Polynesian cuisine place’, “miso skewers are so in”, “go to raw medieval fish pub”. You
peak into their website which hopefully doesn't use flash animation, check the photos on
Facebook or Instagram, study the menu. You read the reviews by the critics or “friend critics’,
and you make your decision — this is the place | want to spend my hour or two in.

Then, it's the show time — your lunch or dinner sfarts. The signage greets you from a far, it
assures you — the right choice was made. Somebody will meet you and they may or may
not be dressed in suit, but they will mostly be polite and welcoming. You will be lead to
your spectator’s or rather, participator’s seat. The show begins.

The table, decorated or plain in its own vinfageness, the indifferent or super friendly
personnel, the introduction of foday’s specials or absence of them, the little rituals of food,
the order in which it arrives, your final cup of espresso and decisive “check, please” -
these are just a few of fouch-points you'll encounter during this performance. And it all can
be designed in different ways — deliberate show-off, understated quality, or down-to-earth
simplicity.

All your senses are participating in this show — you look, you smell, you taste, you fouch.
You're not here solely for the food. You came to eat, yes, but also talk, sit in awkward
silence, mumble under your nose. Or: confess, propose, or chat for hours until the manager
politely informs you that it's way past the closing hour. This is a social deed. You are not
cooking, you are in the open, seen here, with your knife and fork, performing the eating.

What a strange yet fundamentally beautiful expression of gratitude this is — if you had a nice
meal, you thank the chef or the staff, they thank you in return, some will be are genuinely

happy. This simple exchange could influence how your day unfolds.

Great branding is a way for the resfaurant fo accentuate the things it wants fo stress, to
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underline the important, to orchestrate the overall feel and to balance-out the expectations.
Besides the actual food, there are dozens of the ways we experience dinning. When

creating this ensemble of tiny defails, first of all we talk about the philosophy of restaurant’s
food.

From this we move onto the visitors (participators!) which the place wantfs to attract. The two
elements dissolve into many others: what are our observable assefs, how are we interacted
with online and on mobile, how are we seen from the outside and inside, what pieces of
information reach the table, in what order and so on. Apparently, this new restaurant is not
the only one in particular area of the city, so it needs fo stand out, righte And that's just the
visual cues, words are of great importance too, the way restaurant falks is just as essential.

We go further: what is our name, how do we explicily explain the ideclogy of the place
in two sentences, how we present the items on the menu or special offerse The language
should be the entourage of the visible.

The worst thing branding can do is to over-promise or miss the point, become too
decorative when it needs straightforwardness, or too primitive when subtlety was required,
and fo lose coherency and consistency through various pieces of application. And then you,
the one who participates in this nourishing spectacle, are left confused. This is not what you
expected. This is not good.

On the other hand, the ideal in branding is for it to be almost invisible. The less noticeable
it is on its own, the better and more effective it becomes. This doesn't mean you have to be
bland. This means you don't overshadow what is on the plate. | see branding as a creative
enhancer affecting the taste buds of a customer. Everything feels right, you are content
and, of course, your review will start with the words: “Only the food matters and here it's
sensational”. This is how we know we did our work as good as we can. We didn't get in
the way of enjoying the food. And we're glad you will be back for more.

Tomas Ramanauskas
Co-founder, NEW! Creative Agency
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