Mison=#HHE8

XL 5e
BECEZ

% (16 X)

n LIEBAEL  UNBEASE  RKSHEE
o RFEHFEAHRAMENER/TENE

» EERNABLRA LFEREFHH

n 2HMMTHEE, FR ZEEZTERILDNLRER




pil RN AR R

MisonE&HE

XI5
BECEZ

% (16X)

BECEEKRIFENENBECISIG i | £45&

@) KHEBT K 7 i

Dalian University of Technology Pres:



E B EMRS B (CIP)

50 K7 BEC gk . DAiRAS . 16 K / M. —
JOE - KM T R RAE, 2015. 10
ISBN 978-7-5685-0107-1

[. @5 II. @Qfa- . O —HKE—BEEHF
—H¥SETR V. OHL

vp [ fi A B4 CIP B+ (2015) 28 208034 =

K T K2 AR AL HY AR
Hiohk s KT KB 80 5 MEE(4Ri%:116023
% 47:0411-84708842 HEIA:0411-84708943 4L H :0411-84701466
E-mail:dutp@dutp. cn URL:http://www. dutp. cn

R A AR £ LR A BRE 2 ] B AR K HE B TR 4 AL AT

W T )R~ : 185mm x 260mm EN8K:10.25 Z¥:251 TF
EN¥: 1~4000

20154 10 A% 1 R 2015 4F 10 A5 1 ENRI

it - F R TR - T BR MG

B ENE

ISBN 978-7-5685-0107-1 £ H:22.80 JC



IS
Preface

ALRUBBENMEXBRNERLSFARELTET, BREUATIRT
EAREVARFAZBHFSREIRAHLEETELHNEE, ITFX
—RENMINE, BREAREMIEBEEIH S IEIESR (BEC, ie.
Business English Certificate ) , 7 EER, BEC HE B ZBE i s
SXREUFAKEZEZERZRASEEENERFETRERIFR, BEC £ik
HNEZAEFS THERERERGENE DTS EES, SIFW. 3.
B EEATTE, WEBSHNRERNESLRFERE. BEC BiE MR
WOZINT, ZIEBHREN FEEABENFESRIY TEHRERA
R B, :

BEC S HEXE X UMEBR. MEMR N BER N, 7 BEC HE*E
RFRESRTH S, fHBEC BREEMBFELESH M AR
FHRRBFIEAL, REFESEESEMNTF. NEIREEESM
MERIBREL, BUXET BINARS BN, ERIINENERT
FREIRT, REABHEERR. (50 XI5 BEC &% . j1iEE (16
K) ) BREZ T NABMBB G EL, 50 j8)F— I B IR A,
BANR, 2EHES. BN, XBEHBROIRS, +03FFS MR
MBS IIBRT SIS, LRHEERS BEC EERENERN, VI
REEFHFINETHIDRBMAE N, BEBEIR IR KT FAKFEREE

-
=

ABAEEARLE 12 BEC BRFIEAIRA 6 A 4 6 A&k,
MR 2 REORSE, %0 “FREM” T “SHEH . S
REGE N RAEME, FMMIEMEROBE . RBBBEA TR,
HAEAHAER:; §MERNE 2 X2REE, h2 B EENAEH,
mEELHCIHTENERTSHS, FEEEREMHITES, mBxs



RABFA 6 KRR EDEEFIEER, BRARETEREARNE1.3.5.7.
9. 111X 6 XMARET, MRMEZER, PRBHEEMRBHAR.
ERABRE—PHES 4 ELEGARE, XEAE—ENREZFT
Wit AR B TN

ABIHE T —4 BEC HIIHIF. ZEENBFZEMERELEE.
LEMRR., B B4 IBAHEEERBNT. SHEESERTCURE
FEBHIR, BMIRAEERBTEMEEANEIANE.

ABANEATEE BEC BEMENEE, hESHEAEIGH E
NRERSHENRENNEETERUNARER. WBHEEALX
BT R—LIZHNBITRZERAFGH

ABERE, EFRBESMNHRBMEST T HEA: XL, HEE.
FEW. TE. B¥. KE. 8. BXH. TATF, ANBREETE
ROBWAEL, FE—FHEE.

EHHBE (50 KM BEC &%) K54
EFFMAL: www.mison.cn

FEARSLER: www.mison.com.cn

2015 % 9 B



H 3

Part 1 A)E=12H

2 FE—ERAMBIN B
2 FE—EB H BB
5 FE—E BB
10 | E—HHPRMBMAET
12 | F—EAEMTEER

Day 2 & &7

20 | E—EorEEEIA
22 | E—HoRAGIERA
27 | E—HoEagS 2
29 | FE—EP R SIIER 2

Part 2 EEGNE=

35 | FEPOBMEIANL
35 | FIEOHBBR




39 | BIEHEEL
40 | FIHOLBBERR
42 | ETEOEAMEFR

Day 4 S5 &H

45 | FETEprRMLLEIA

47 | BIHREGSERA
49 | FETEHHEMALGS 2
51 BRI G I ER 2

Part 3 iR I2 %

B=HoBMEAN R
55 | E=FoHBERE
56 =EE RIS

57 | SB=EIELABMBRT
59 | B=EOFRBMEFRE

Day 6 ¥ &

63 | FE=EpRMUE
65 | FE=FrBILGEIERA
68 | F=ForEHsE32
71 | BE=H9 %I FER 2

Part4 TGRS
T

75 | FHOEIHBEANA
75 | FUIHHAEBER



76 | FEMFHBBELIS
76 | FNURHRMMBIER
77 | IS ZHATMEIER

l
<k
o}

Day 8 & &

80 | FEHENEBILLES
81 | FEHERMUMEESIIEM A
84 | FEMIMHB|IULES 2
85 | ZFEmUIBULG I ¥EM 2

Part 5 FFIAS

FEREMABENR
89 | FIAH BB
90 | FHMPHEMEIS
90 | FHINEMTERR
91 | FHINDZMMEFR

Day 10 S5 &7

FERETBULES 1
95 | RIS/ R IFEM 1
97 | EEHFHEMGS 2
98 | FHIMMBUMEGIFM2

Part 6 gif§2

101 | FEAREHBMEAN L
101 VA= panunpiibastid




103 | EXREBHBERETS
103 INER R SRR R IR
104 INERA 2 L B R E 1R

Day 12 &

106 | HEREBDRIGEST 1
107 INERERICER SR 1
108 | SENERDIRILLEST 2
110 NI SRIL SR S ER 2

gl ek
Part 7 FARE4 TS

12 | & E&EILE—
123 | 2 EEINIE#E
133 | £ EENKE=
143 | £ EEIABmI

154 | & %



PART ONE
o ¥ 4

® Day 1 35L&

* ARG BB WiEIS ST
® Day 2 S

*IBHERS] 1 & 2



OO RiExasn

2

‘oﬂlll/,,
(LR
-
-~
g, )
s )V -
"’m’\'\'\\\‘
)I ’}

L

7 BB TR

B—EH A B ZREM (matching), H/\/MEXTE 8 5 EA08)F (questions 1-8) & F B
100 FZEAHKIEX (AB,C.DE) @M. ZEREXREARN—FTANEEXE, AR —&
XEMEMIEERE, NBESHROVRREERG), =Rk, HEEK. BREATISX
LT, MBEBLHH/ \NOTFUANEEERNE— AR N aNEXEE. BREER
BWE, R\ MNOTFEEERR NGB HE R BT,

RIBFEER, £EBERHIZ/\NMOTFERENMREFAEL, F5ARBRERTR,
EEFFPRENRAET, LS EEEEENEERES HPHARLN N RER AR BEE
SRR

o SE—EBSY AR

R BEC hEM A ERRATRESHAVNLY, PASRNEERET EHEAT N
it FRANEFERENTEAR, NENRQRNZMAOTREMNRENLRSE, Ak, F4ER
BHASZTXEIRNATMRBENER. 2EME, FMINLIBHENT:

1. @7

(1) EMBEAZELENEEEXEFRNBGNENLS,

ZENREHATE, BIAMNN (NEGENNE ) FERAa58%EF0—
BATFRFHENEES. BARNE IR MENRXER, FFNXHENSERAIEE, R
BFHBEIRXERRENENES. M:

WRE#E (AXEBRSHAXE) .



above what you'd be happy to settle for.

(3F. settle for: j&E in excess of: #Bid )

oM. Badd. REZEFRETECHEEMNER, YREEN—aR o @EZzHaa,
LDERHEZNEE TIABRRXMNEE, ERETRETEZNEH ., FE ¥ above
KA in excess of XX RAFTRXHE, BEHHEE.

(2) EHMBGENHEEERRNA TS EER

HRBFER E—HARE, BERGTFIHFRFRENRSGAANNS, MENEEED
BFHEFMERIS AT WA BOERE. 9FREABUERFS, ERERUEM. XRER
ZHEMNBERWR, HIVIRE GO FHER. 0.

NERE (FXRelkxE)

Thomas and Nancy set up a company to sell upmarket gifts, such as glassware and
porcelain, online. The niche market they have identified is professional and affluent.

%I &%) . These people are targeting a relatively small number of discerning clients.

(3*: upmarket: @4#4H) niche market: /\&xThiz, £4&HiH discerning clients: FE5H9
ER, BRASHER)

. BARR. REANBREEEENNARN. REBRFHE,. NIRABIXPH
T ARIE, X% F—A niche market BT DU E £ 9{E: Thomas F1 Nancy I3z /A 5
ZIIMESHILA, NEERONER, BIDARSZNATHEATLHBFEEE, niche
market B AXRETH, EE/NORETHEESLRESAE, EFHHERSEE, BT
UEERBFE, EAFANTERERE, ILERFEAFHZSSRRELNEFERE, X
A REE I R

(3) BB AFHRNXREREF DT HPEMEN RN,
ATEBFE, SREFHAZERREDEROERFEBREDTHRR (MKELH
BIFERNEBTERTEE ) o IFNATHARFEREFEN, BEZERINER. M.

MRERE (FRWMXE)

Another prerequisite is learning to recognize when there's scope for negotiation, because
without it, you can waste a great deal of time and energy.

LI 84 Trying to negotiate is only worthwhile if there is the prospect of success.

. Bafl. REEFUEMNELTESUNAEREN,. MBREAFH: B—
EREFMHRFHIAZEEBHNZE, EHEEMNIE, RERBRBREMFHB L. worthwhile 5
waste AR XiE, B2aFREMEE.,
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(4) EIRE) 5 BGE BAMERSE B X
ItER AR R R 5RE PR MFFERINEEMAMEFR LHEHHAHERE
EEAFHBANZHKTHBARE, FrUMENERINIRSRBHMEEHNEAE

MEEE (AXFELXE)

The centre, surrounded by parkland, is situated in the country’'s most affluent region,

the highest in the country.
(3X: development: ##%, FE#i/* spending power: MI3£ f] exceed a record: T4 5% )

ST BAFN. ZESFFEHRFENEEERENZEXNMNERESHN. MBERAFR
B E¥AH exceed a record 5T & 4] highest HHFFR, MM BIE R, MMEEEDREMgE
RUMEPHNN. B, BRIERAER XFEH=HCESF development Z 45092158

2. X5

BEC BA&ERthESXEXNERAZ NI FEENERES, LRMINESE. EN
HRAETEMPAEMES, Z0HMRAE (20 rules, beliefs ) , MR BEFNFRAZRA
REXIEERPECHER, BXHENERECSLRNE TRENEIR, ik, EHESL
HERMER, XENGEESENEERE, DEFILBNNEFNMNEEZELER, FEATE
ZFMEE, T

(1) EHBEANEEES T
BNHAHEARNS, LERGEERETERDTENSNMATHEE, EROBLEEL
/I\’ﬂ?o tu:

MY ERE (HXREME)

Your loan application needs to be supported by detailed profit and cash flow projections.
Make sure you factor in sufficient finance to let the business develop over time, and allow for
reinvestment. Here at AKW, we usually finance acquisitions with bank debt in the form of a
364-day loan, which can then be refinanced at a lower interest rate later.

I A] . Terms initially negotiated can be changed after the acquisition.
(3*. loan application f¥5kEi& cash flow projections I 45Tl factor in & acquisition

W )

SH7: MIBTEA T terms —FTEE, XARMK AT, REHLFRRINFFHAL.
ik A= I AR, HFREREBARAUBITRTR, PR AR R

4



H—ESHHRITER, L reinvestment —FtH2—MES1E, —HKAFIWBEHA —RA SR
KA —EFIREBITRNR, BREVME, BRINMBEAETE? EXEno, BAEET
kAR, ATVEARHEESTHRE, PABRENEMNTBERR? YRZERTHKSH
BER%, BENEE—athE—/ME58 5. be refinanced at a lower interest rate later. B E X
B, ROSHAITRERUNEMOFIR, FIRAKERKRA terms FHE, Bk, —4
terms, LFR EAAJLNNEFHTEE.

(2) EH BN ENRE
AR IORRH AL, MENEGRENBMENRE,

NEEGE (AXRXATERXE)

Within the production system at the car manufacturer Toyota, there is nothing that is
recognizable as performance appraisal. Every operation in the system has an associated
measure. The measure has been worked out between the operators and their manager. In
every case, the measure is related to the purpose of the work. That measure is the basis of
feedback to the manager and worker alike. Toyota's basic idea is expressed in the axiom “bad
news first” . Both managers and workers are psychologically safe in the knowledge that it is the
system — not the worker — that is the primary influence on performance. It is management's
responsibility to ensure that the workers operate in a system that facilitates their performance.
negotiated.

(3. performance appraisal W4 # 4% axiom /A2 evaluate performance 4%\ 45 )

S BWMBGPH: BYHREBRTRARBIERTHWREN, SARIFL
benefits —ig bR &iE, FHATAEE benefits RIAIEWTTE, SIEWLAHE., MBRIXEE
i34 Toyota BYEZIF EA R ABINEIM B AFHFTT FANME, BFE Toyota, RTEZAR
EREZES R T2 ERARROEM E#HTHN. MI1AN M EEN K Z2EFR A& IER
ITASMERE, BESUERAFOEFEReRk, BORHREX benefits AITEMMBRE

o B AR E TS

1. BEUSERS, 7TRXEFH,

TR —NEE, HESEFITRIEEEEN. BESTERMNITUE—ET BRI EAN
R ER, MEIOPHEE, . Look at the statements below and at the five extracts from
a book about staff appraisals and feedback on the opposite page. BidiXE)iE, ZF4£RTT
BEANMRENRKBABZREXATIHNMERGHONE, EXETHRE, hoTpLETXRS
EREHEHPOER,

2. @WEN\NMEF, WHKRBIEIE,
HXEEHF, VEEEXERMEA. F—, XHOMBAERIRENE, BAREXEER

8



509&1% BEC &
Bitxitt, FNRMNEAR SRS PBEROBSMTIROBS . £, AFAIREBLE
BRMNIE, BREERNSS LR EHMATE, R RENRRTESY XIRY
Eng, EMTEOEEES, REDELRTHAERRES AR,
ERNMEFEE ERRERANDT, EAMITRREXEDE, @A 124 %
Bit B—, \AMITRAOMY, FPEM. B, BIYWREITOIDRIR, ZECER
SEINIRXRANER, FAFREE, TRHHEOHELAR, BAREHAHHXRA
EPUEES Gol
(1) &
HREEBRALEDNMR, CTUSEREEE, $ROELRRIEZSE—, R
REHEXEH HIHENA,
EAANBBANLRALRAGTERN, BACNRET OFhRXBOME, HLR
BHEXERETNEARER RN BB R ML, EE7EE R QP BB AT E
T (TREERYERNBBRAE, RERERBREBHXRE ), LERNRBEXSE
PRI RTRETFNO AT, HEUTHE.

I E 4], This centre is being marketed by the developers as the best place in the area
to shop.
SR E%% . Lend Lease is promoting the centre as the unrivalled shopping destination of
the region.
(7%: developer A% & promote Ef%, {€%H, FHR unrivalled TTIXITE# A )

S Bak. ZPIOEFEABECAHZBXNREMRYZE. UESREENXBEE
the best place, MXTRERERE X H: Lend Lease 31tk thi B £ 1% X T I ITE B9 M35 FF o
Hr unrivalled B3 HRERAER, ERENEAXAARRERSNIH, PRTROFRSR
best, HA, EUFRSREMN, BMNERETHRENELEE THENE BHM,

b. XA E LR R

fElth, FAEBEIBRMNERELLRRAXBIEN, REXBENBENXR, BRI
M, B-ARXKR, BXBESBRERNEMIFRZRXE, 1 be better handled 5 be dealt
with more effectively XZLLBRBZBEHRE. MB—FARXEER, BXBEASEEFHE
iR R X8, XMiEREHIMFIEWTP, more + adj.+ than---5 less + adj.+ than--- e
BEAENRXER, ERZEHAUESR T BERUNETF. BEUTH .

I #/%). Coaching provides a more supportive environment to discuss performance.

X} 7 B 7%&. It also allows successes and failures to be evaluated in a less threatening
atmosphere.

( 3%: coach ¥%ill I, #IH, 5 IF supportive X B evaluate ¥E{&, FEM, M
threatening ELAHEY )



S BaN. BIIAR TR RE T EMXFNHER, BEAR. HIITMER THE
RAERMOFREPITFLRAIIE KM, &4 % H more supportive F1EZ & F less threatening |}
HERAOEREHEI, HENE. BEib, FELERENEBEAR, —EBFERRXARX, o
ERMNEREXFHITER.

c. BEEIA + E&EE

TR H, FEOBERINIETARERNEAZIHNOEERE, BABRERETMURIL
—MERENERE, BT MERE T I RAMNENNEE, 7 EEBRAENEENE .
m:

¥ & 4], Last year this reporter made a recommendation within a sector of generally
limited growth.
TR E%7% . Shares in this sector (health group) were left behind when other areas proved
to be more attractive to investors and they typically ended the year only slightly higher.
( 7* : recommendation Eil share }&f sector {7\ investor %5 )

ST Bk ZCEBEFARBERIBMITURET BN, BEAH. ZTUREES
FHOEMRSHERFHTER, RMNRLNOBRERIEFEBMHN EFH., B4 5, generally
limited growth A% BB ZFR, U generally &4 limited RILE T BRHEE, MEESD
thERFHENEREI, ZEBINIZT59EE, slightly higher & AR HIRF, slightly #4I1
T higher 2, BAILIZBMIIBLREBERBXEEEFR

d. FBAREER

FAEBATRMNEETEAPRAE LEAHZNRERERSOERE, HREEHTIL
MNEBREFEAAE, SR, ZEELRE—EREBRARBENVFAINRIEREECY, 55
HENARESGEHIA T

I E). Shares in this reporter's recommendation last year are now steady, following
a sharp rise.
¥ N E& 7. Its share price shot up following the successful launch of the company's
product. It has now reached a plateau.
(7E. sharprise TRiEEI share price f&fft shot up 21 L3 launch %75 plateau &
R, REKFE)

S BAN: EXRFZCENEETREE—XAE LAGNAECRERE. BEN: %
AERMNMERE = REAEE LK, MELR TRENKFE. RaFHRNEEPBEBTNE
Fid, REBRIHENDFOMR, BB % sharp rise, A/F steady, BAEERT PUBITIZ
BHEEXFEDHTEM, BERUFENEEIERN T X—4%, B shot up, reach a plateau.
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(2) EhigsahiEEERe

HERASENERRAEAXEE, BATUNEHEEERAE ERFE, BAREARR
BEBRMHAFHEE, LRESFERXNB A RAEREXESR,

a. EF e MEEanEHE

BEA#EMEENE (10 increase, reduce, extend, decrease, etc. ) #EU5& & & RN H 4]
TRy, MBUENESRD, RAEZFEAERFMUZEEHTE.

1IN 4], Itis worth offering holidays at a discount to increase the number of bookings.
any possible loss on unfilled accommodation and flights.

(3%. book ¥iZE cost f{Z& accommodation {378 loss SR )

S, Bakh. ERAEEFINTRUEMMEANS. B%Eh. BOMBEEBRATUESIES
mE, BAitEemEEAMBEARABmMAE~EMNSR. L4 7F increase o] A TRE 4
FHFFME, BIBINTEAR. X5BETRHNRSIELME attract more customers 1HFR, #B
REEIAS .

b. EHiBEHEFNE R FEEE
HEmBaEAERTERMNARE, hEFREABRSNERE, FETRUKE
LBENEERSNEEE, BFETURESNENEEEXFIRARNER. 0.

kI8 4) . The contact between coach and employee will not solve all difficulties at work.
but in practice it falls short of this.
(35F. fall short of IEAZ] )

S Bakh: AN R TZENEKRFAERRATIEFARERE, &, Bt L,
SRS ES AR TEAMANE@3, EXEr EHEME., AREAFHFEEEBPENEE
EFEEMEaNE, JAMU not solve AXEIE, FERBERXPHE S L EABRIEMUNEF
Bie], BXHELEHEIT provide answers to B84 solve, M/EEAYEZIE fall short of M
XEIE A solve #1TT BE, SHAENEN,

(3) AEHBARRNAE
RiE, ZELITMUMRAPABNREAXRE, WHARRRGRDEE, BRERRY
55, ZFERFBERXPHREZENRIGIRNT . 0.

LI 4S) . Sometimes it is necessary to insist on further explanation.
¥ & B % . Listening may mean quizzing the speaker for additional information or for

clarification — it is always better to ask than to continue regardless and get things wrong.



