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Abstract

In 2014, Guangzhou continued to vigorously promote commerce and trade
industry focusing on the construction of International Commerce and Trade Center
against the sluggish recovery of world economy and the New Normal of slowing-
down economic growth in China. Total volume of commerce and trade industry
in Guangzhou kept steadily increasing, retail sales of commodity reached 769. 785
billion yuan increasing by 12.5% than last year, 0.6% higher than provincial
level (11.9% ), and total sales of commodities increased by 18% reaching
4870. 154 billion yuan. Overall strength of commerce and trade industry kept
rising and its pull effect on economic growth was more explicitly reflected.
Business environment was further optimized and Guangzhou was rated for the
fourth time by Forbes as the top commercial city in mainland China. New industry
models such as e-commerce and commercial exhibition industry grew rapidly.
With the approval of China ( Guangdong) Pilot Free Trade Zone, Nansha
District will develop into a new growth pole for Guangzhou. The status of
International Commerce and Trade Center kept rising with gradual infrastructure
perfection and enlarging congregating and radiating function.

As one of the Guangzhou Blue Book series, the Annual Report on
Commerce & Trade Industry Development in Guangzhou is co-edited by
Guangzhou Academy of Social Sciences, Guangzhou Municipal Commission of
Commerce and Guangzhou General Chamber of Commerce, and published by
Social Science Academic Press. It is published annually and issued nation-wide.
The Annual Report provides valuable references for government officials,
researchers and the public to understand the general information, features and
trends in the development of commerce and trade industry in Guangzhou. It is also
an important platform for specialists and experts to discuss and exchange ideas about
Guangzhou’s commerce and trade industry.

The Annual Report on Commerce & Trade Industry Development in
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Guangzhou (2015 ) consists of seven parts including general report, strategic
reports, special reports, regional reports, major events and Appendix. The
Report contains 300 thousand words and twenty more reports by research
institutes, government departments, scholars and experts from Guangzhou and
other regions. Developing strategies are discussed in the Report from different
perspectives; basic information, features and highlights of commerce and trade
industry development in Guangzhou in 2014 is manifested from various angles and
the trend in 2015 is predicted based on multi-dimensional analysis of affecting
factors.

The term commerce and trade industry in this book refers to the concept of
modern comprehensive commerce and trade industry. It not only includes the
traditional retail business, cater industry and wholesale trade industry, but also
involves industries directly related to merchandise trade which include business
conference and exhibition, e-commerce, foreign trade, logistics and other newly

emerging industries and trade models as well.
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