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ABSTRACT

THE RESEARCH OF LEISURE
AGRI-TOURISM BASED ON THE
PERSPECTIVE OF MARKET
CONSTITUTES ABSTRACT

After the reform and opening up, China’s economy began to develop
rapidly. With the level of urbanization and the continuous improvement of the
urban residents’ income level, and rural tourism as a new travel patterns in the
last century, 80 years becomes popular in our country, to experience and feel
the quiet idyllic, peaceful countryside, fresh air and the simple folk become a
fast-paced life, living space is at a premium, and city residents to relax
psychosomatic suffering from urban waste water, waste gas, noise and
environmental pollution, relieve stress best leisure options. Practice has proved
that the healthy development of leisure agri-tourism, on the one hand, the rich in
the form of tourism products, to meet the increasing travel demand of modern
city. Secondly, the healthy development of leisure agri-tourism can also help to
solve the “three rural” issue. Manifested in its development is full of agricultural
resources development and utilization, and to adjust and optimize the industrial
structure in rural areas. The agricultural industry chain can be extended, thereby
effectively promoting rural accommodation, catering, transportation and other
services and commerce the development. It has played a positive role in
transfering of the rural labor force of employment and increasing farmers’ income.
Furthermore , the development of leisure agri-tourism strengthens urban and rural
interaction and communication, and the coordinated development of urban and
rural areas can also be achieved.

At present, the development of leisure agri-tourism is also facing a series of
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problems, such as the strong competition from the overall tourism market, the
development with the primary and disorder, low levels and homogeneity
business, less standardized industry management, the lack of the basic rules
about the market regulation, the relative confusion market, visitors’ low degree
of recognition on leisure agri-tourism. A standardized, orderly and healthy leisure
agri-tourism market is an important guarantee that leisure agri-tourism can
develop healthily, stablely and sustainably. It has important significance that
studys leisure agri-tourism deeply from a market constitutes perspective. As a
cross-industry of agriculture and tourism, as a unique travel patterns, compared
to conventional tourism, is the product unique as the object of leisure agri-tourism
market? Will this uniqueness bring market players -the supply side, the demand
side, the intermediary change on the composition or behavior? and will this
uniqueness bring market economic relations -supply or demand affecting factors
change? In addition, what is current state of the overall market supply and
demand? what features is consumer tourism behavior of demand side of the
market, and what factors affect consumer tourism behavior. What effect and
constraints have macro-institutional environment and resources environment to
leisure agri-tourism market subject and object, supply and demand too ? The
theoretical analysis and empirical investigation on these issues leisure agri-tourism
market in China. The main contents and conclusions are as follows:

Research one: Analysis of leisure agri-tourism market object

The research goal of this part is to determine concepts and features of leisure
agri-tourism market, compared to traditional tourism products, This study
adopted a qualitative research methods, research results show that the leisure
agri-tourism product is essentially a service, tangible entities tourism products to
visitors the benefits and effectiveness of tourism services constitute the contents of
leisure agri-tourism, leisure agri-tourism products in the nature characteristics, in
addition to traditional tourist complex nature and origin of the consumer, but also
with agriculture , weak uniqueness and monopoly, strong casual sex. Leisure agri-
tourism core product performance for tourists for leisure agri-tourism consumption
mainly to meet agricultural relax, and promote physical and mental health needs.

Research two: Analysis of the supply and the demand to leisure agri-
tourism market

The research goal of this part is to determine the constitution of leisure agri-
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tourism market, the characteristics of the supply, the factors of the supply and
the demand to leisure agri-tourism market, the supply and the demand situation
to leisure agri-tourism market as a whole currently, mainly taking the qualitative
and quantitative methods of analysis. The results show that the self-employed
farmers, private or joint-stock companies and governments or government
departments are the main business entities of leisure agri-tourism. Currently,
operation of leisure agri-tourism is existing with small-scale monomer tourism
project , business of low level and homogeneity which is serious, employing
farmers mainly who is low quality. The economic benefits, agricultural resource
endowments, manage and guide of the government policy support, the region’s e-
conomic development level and the management level operators are main factors
that influence the supply to leisure agri-tourism market; urbanization, urban
residents” income , urban residents leisure time, rural road mileage are the main
factors that influence the demand to leisure agri-tourism market. The power of
demand is more strongly to the power of supply overall in leisure agri-tourism
market, and the market is more inclined to buyer in the status about the demand
and the supply.

Research three: Analysis of demand side to leisure agri-tourism market.

The research goal of this part is to determine the structure of leisure agri-
tourism target market and tourists spending behavior, to provide business
decision-making for the leisure agri-tourism operators. This study took a
quantitative analysis methods. The results show groups with highly educated,
high-income and young or middle age are mainly in leisure agri-tourism target
market. Relaxing health factor is dominant motive about people’s traveling leisure
agriculture. The annual travel frequency behavior about leisure agri-tourism had
been affected by the individual’s discretionary time, lifestyle and access to leisure
agri-tourism information. Tourists traveling to leisure agri-tourism with short
distances and short features, travel opportunities are more choosed in the holi-
days. People are traveling mainly with family and friends together, and casual ac-
quaintances and network are the main channel of obtaining leisure agri-tourism
information. Self-driving tourists become the first choice of leisure agri-tourism,
and people spend less on tourism, attenting travel, sightseeing, and
entertainment generally. Tourist satisfaction about the leisure agri-tourism is

affected and decided by tourists expecting, visitors perceived quality and tourists
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perceived value. Tourist satisfaction had a positive impact on complain and a
negative impact on loyalty after the trip, and a relatively high degree of
correlation is existing between tourist satisfaction and the revisiting willingness.

Research four: Analysis of intermediary side to leisure agri-tourism market.

The research goal of this part is to determine the operation position of travel
agents in the leisure agri-tourism market. This study took a qualitative and
quantitative analysis methods. The results show that the self-employed farmers,
private or joint-stock companies and governments or government departments are
the main business entities of leisure agri-tourism. Currently, operation of leisure
agri-tourism is existing with small-scale monomer tourism project, business of low
level and homogeneity which is serious, employing farmers mainly who with low
quality. Mainly, the travel agents play an intermediary role by providing
information and reducing transaction uncertainty, matching buyers and sellers,
reducing the frequency of transactions, thus reducing transaction costs of the
travel market buyers and sellers and improving the efficiency of the tourist trade.
Leisure agri-tourism product is relatively weak uniqueness and monopoly, trong
casual sex, relativing to traditional tourism products, and ultimately determines
that intermediary role of the travel agencies in the leisure agri-tourism market is
different from the traditional tourism market. The non-unit group tourists travel
less through travel agencies, and the intermediary role of travel agencies in the
leisure agri-tourism market is significantly weakened.

Research five: Analysis of macro environment to the current leisure agri-
tourism market.

The research goal of this part is to determine the affect of the macro
institutional environment and resources environment to leisure agri-tourism
market, mainly to take the method of qualitative analysis. constraints and
affecting of Institutional environment to leisure agri-tourism market is reflected in
the institutional structure and institutional system. Currently, there are
inadequate policies and regulations, the lack of a complete system, not specific
enough and the lack of maneuverability in our country institutional system of
leisure agri-tourism market. there are overlapping responsibilities | the lack of
coordination with each other, the lack of authoritative integrated and coordinated
management agencies, not effectively functioning in the institutional structure.

The affect of the resource environmental is reflected in that state of resources
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which can be exploited and used influences and restricts the supply of leisure
agri-tourism products, thereby affecting the state of the market supply and
demand, taffecting market behavior of the main parties.

Comprehending research in five areas, this paper proposes policy and
strategy recommendations that the government should promote and guide the de-
velopment of leisure agri-tourism, formulate nationwide management methods , set
operating threshold. Leisure agri-tourism operators must use the needs of tourists
in the business philosophy to guide their business decisions, define the target
market , formulate business strategy on the basis of tourism consumption demand
and travel behavior to tourists, develop the market by using of travel agency
rationally , pay attention to mouth publicity , guarantee consumption satisfaction to
tourists.

KEY WORDS: leisure agri-tourism; market players; market object;

market supply and demand; market environment



B R

H %

- T - P (1)
ABSTRACT creererretntatitaiiiiiiiiiii ettt titttiatetatasataetarirsnnennns (1)
O N P PP PP (1)
1.1 B ERSRIBAIERE  covevrrrerrmrrrirn (1)
1.2 THFEHAFSHIITIHTE crovrrerrorrrereenssminiiicini i, (4)
1.2, 1 FFGLE AR ceveeecernsrsnnesisntieininiitiiiit ittt (4)
1.2.2  BFRIZL  revrrrreersnsnsne sttt (5)
1.3 WFFE . SR SRE R ARRRLE - (6)
1.3. 1 BFRFHE  coverererrereri i (6)
1.3.2 LA coorvmrrrmernnrr (8)
1.3.3 FAKFELZE orerrieiiii i (9)
1.4 TJREAGAIHT AR crvverereerrmren (10)
1.4.1 FTEEAGAYRG -oooevsscmorsrrrosssnossnsoonsssnsssssonssossnsssasss s (10)
1.4.2  RJEZAL cevverrenrtaietiii i (10)
1.5 W SCHIGERZEHE «--vvveeerrmrem e (11)
BH-E BOMERBITHRLEIR v (13)
2.1 AZLMHIE S wvev e e (13)
D1 1 FEGE cevererrmrrn e (13)
2.1.2 AR RALFRFG wrererrnrernonrrieie i (14)

2.1.3 KMRLAEBTE TR sevvererssererns [OOSR (16)



B T 3540 AR A eh 1R R R ML AR 25 5T 5T
Il U1 YU SHI CHANG GOU CHENG SHI JIAO DE XIU XIAN NONG YE LU YOU YAN JU

2.1.4 AR RMFEFE TG EAR oo (16)
2.2 AP SCHREZEIR covvereremrem (16)
2.2, 1 FTARE R FRFFAGAF T woveeermvrerrei i (16)
2.2.2 F T BRI TIGEFFIR, coevnerrmrrrnmrnnrninnine, (20)
2.2.3 (IR ceeeeeeeennnenns T T PP PRED (25)
HoE EMIEBPRBOMAIEZ oo s (26)
T T - . I (26)
3011 ARJAFEGE covcerermmrnrmmi e (26)
3.1.2  HRAK T S BRE ceeeeeeesereera e (27)
3.1.3 WHBER TG AILH oo (27)
3.1.4 JREJR BT EIEFDI ooveerrerrnrnrnrasrniee s (30)
3.1.5 HAR BAT A IR vovererrrre (32)
3.1.6 FEBEIRH -coveerrrrrerrniiiiiii i (33)
3.1.7 458 ARATARIEB AL B B ARTLH oo (34)
3.2 APHTAEZR ooeere (35)
3.3 TFGTIBIS oo sossnerussorconons sunsorsssssssannes sessasensassesnns vusnssanns (36)
FENE ARERWIRFHIGEEGHT oo (38)
4.1 AR IRIEFE SR BYTLGE «ooereeerermeerersmmmnin (38)
4.2 KRRV IRHETE G BYERAE oo ovooererererermermrrmnnmnissisiissnssens (40)
4,201 L AYPE ceever e (41)
4.2.2 FEHIG PP cooveoeeeieniieitiniiiiiis et seans (41)
4.2.3  RAEPE cevereeee (41)
4.2.4  BBOORRAF PR BT PE oo (41)
4.2.5 FIBEGPRIAMPE coooeecernrerariiiiiii e (42)
4.3 PSRRI AL IR TE R, < oesn vovommsomonsvomransimsansamsassan s ssanse (43)
4,81 BB ik BB BBy evmessrvuors susons vedves s s detss s euns (43)
4.3.2 AR RIFEFETG K T Fo corereoremrrrnrorreiniin. (45)
4.3.3 AR AR AL FRFEBE AN 5 Fa ceeerrerreae e (47)
8,4 ZREE/INFH -ooovereovenromsmisisitiiiinsniiitiiinaincnseniisesitssisesanins (48)
ERE RRARWIRIETIHORDE -ooooveremeeormrmemmnenn. (49)
5.1 FREARII LMY FRIFA A woveeeeemeerni (49)



—— B %

5.2 ARV ARIFTT LR o ooeeeemerme (51)
5.2.1 ARRRIZRAF TGP R ITIE cememremmrsenneennenen (52)
5.2.2 kIR A TR T MR R B s (52)

5.3 PRIRAIRIFTIT AR EFIIEE --oeeveeresseresenneens (55)
5.3.1 AR R FRFA TR ILAE oovrrrmmrmrm (55)
5.3.2 AR RLAFHET L T B HomE T e (57)
5.3.3 KRR LRFTIHE RS EEHY@BEF cooeeerreeernnnn (60)
5.3.4 (RIRRVRFETHERLBAGH oo, (64)

5.4 RERWIRIERTGHER FTBAMIT cveeereeeersemmnsmniinnninian, (65)
5.4.1 ARERALFEFER T A DM woeverrrremrnmeminmmininii, (65)
5.4.2 RIARILABETHEARERIKE oorrererrrrereneeereneeneens (70)

5.5 AR ARHEIR 5 TR AR TE evmvreeerrmmmmmme e, (70)

5.6 AT NAE ceeieiiii (72)

FARE WRARWIRFTIHFERTIN: BIPLRATAH oo (74)

6.1  BAEAHIR B ATIGLERG oveermvmnerrmmr i (74)

6.2 BERIBWEBIHLILAT I <oeverermrremrerenini (76)
6.2.1 FEEBIFFFIPL coverremriiiiii (76)
6.2.2 HE M EAT AREAE oo, (78)

6.3 EE LR AT RIS R ZEAPHT coevrrerereerrmes (84)
6.3.1 FIBBAERMGHMIIR, coovvvrerremrmmrneemini (84)
6.3.2  FEFBAMT coreereenrerr e (85)
6.3.3 iﬁ.ﬁﬁﬁwii‘iﬂl ............................................. (85)
6.3.4 FAEZE R G GFH cerereeriniiiiii s (89)

6.4  ZKTEPNLE ceeernieii (91)

FEE RRRURETHBERFIN: HEEE o (92)

7.1 FRE M BB IR T, cevveereeeee e (92)

7.2 FEETRUI AR ce e e (95)

7.3 B AT LA TRIALL A o veemernn e e (97)
T30 1 AT TR weerererereeis (97)
0.8, A BT BHE -onvee soesrnsinns evsas s inass sinms s s iuassanans phsns (98)
7.3.3  ABAUFSIEE  ceeeneenmententei i (100)

7.3.4 AEAGGIE E ST ceeeeeererenn e (102)



W BT A 35 KA A BY 1R R R ML AR S5 RS 5T
Bl I YU SHI CHANG GOU GHENG SHI JIAO DE XIU XIAN NONG YE LU YOU YAN JU

7.3.5 SLIELE R B ITHE  ceerereeesesemniisiiiiiiiiceisen e (104)
T4 REE/PNEE e (107)
HENE RAREIRIET IR R TT AT covevrerrrrrmrminn (109)
8. 1 LG REATHE  ooreeerer e (109)
8. 1. 1 FEIEANMT  wevverrernsereieieii e (109)

8. 1.2 stPEAM TR HZEL coevvrrrrinriiii (111)
8.2 RN IR AIIRRATAL  coerererrmmme e (113)
8.2. 1 ALHE R IR B AGIR  crrevrrrrre (113)
8.2.2 FEIE AT cerrrerriiiei (114)
8.2.3  HZAEME  ceerrerererireiiiiiii (115)

8.3  REINEE  cosses oinenionnn suonai sivune basues damatesinn s uaRs haenss s (119)
FNE  NER AR 7B R EFEIREETHT oo (120)
9.1 PRI R I EE IR A0 cevereremrereeins (120)
9.1.1 P EAKRF R FHT GG B JERE] e (122)
9.1.2 P EAREILIZFTIGER FEARF oo (126)
0.1.3 P EKFRLAFT G B JEIRIE oo (132)

9.2 KRR\ IRHERT G EIEIRIEAPHT  coevverereremmeresmmmmnrenennnne (133)
0.2. 1 ARWARIRFE TG K IBRIRILOHIAR,  coerrrreerreneeaaee. (133)
9.2.2 ’ﬁ‘ﬁ—'%ﬁi]ﬂﬁlkiﬁzﬁ-}ifnﬁ‘ﬁ .............................. (135)

0.3 AT /NLE e (140)
S4B FRERIREIL -oooeevveerr i (142)
10. T HIFFELETE worverrenrrmne e (142)
10,2 FREY weverrererermen e (143)
10, 2.1 BUARHE I evverrnensse e (144)

10. 2.2 BB FE L worrrrrenrrr e (144)

Bt S rveveerreone e (147)
PR ANV TR TP AT ] 2 oo vevvmrmmrmmne e (147)
MEATAL AR R M AR WAL 55 BYTHRE (RIS <o voeeeereerererees e, (157)
BEFE LR +-vvvvverrrrrr e e (159)
JE AR erereeereeeeee et e (169)



Kl H

B 1-1 2006—2012 8 1 3k i A R BIRALIE KA T BN

R L v AR RCRETP T PP PP PPPPEPRPRRPS:
B 1-2 2000—2011 F K% EIRFTACETALHE IL  cooeevemen.
B 1-3 20022011 4 i 5 AR RLBEAAKRBAHERL oo
BY L = B R EEE P - ewrome rmonme mmomms mmna nmsnin nainmis a5 s S 45§
B2 -1 ARG G AFFRBE oo
B 31 FFaBER ceeeerr e
H3—2 TGIRL LR F LR «uoveesnvonssossansmanesvoses ssevesssanessvons s
B 3-3 JREAFZIEHPTAAL e
B34 HEZYERETA oo i
E =5 ﬁilﬂ!ﬁ{.lkzﬁﬁ?'rﬁ%éj\#ﬁﬂi%": .......................................
Bl 4 —1 MS3RAE T S veererrrrns st
B 4 =2 LLAGRAE T Fla weeverrese ettt
B 4-3 ARIARILRBER TG FEART o BT LA IR S coveerrrerereeeeens
B4 -4 RRRLRFEE B E e
B4-5 hRERLEFHX EBGREITEE e,
B 4-6 RE R TFEAR
ES*I ﬁ’\l.ﬂ?f{:lkiﬁfﬁﬁ’-%’f}?ik .............................................
B5-2 ARARES —SRLZFHBITIL ooveeerrrer.
B 5-3 1981—2011 5% B et ALEEALET DL covveernn.
BS54 19962005 4 48 & 5 A3 R FAFAM I oo
B 5—5 JAFTI A DMAEEA o
BS—6 FmigAaaBElRImag oo
B/5-7 ﬁﬂﬂﬁﬂkiﬁfﬁﬁ&%/ﬁ’%iﬁﬁh\*ﬁ*ﬁﬂ ...........................



BB T 354 A AL A 65 1R R R ML AR H5HT 5T

I J YU SHI CHANG GOU CHENG SH! JIAO DE XIU XIAN NONG YE LU YOU YAN JuU

BH6-1
H6-2
H6-3
BH6-4
H6-5
H6-6
He6-17
B/7-1
H7-2
H7-3
H8-1
KH8-2
H8-3
H9-1
H9-2
H9-3
H9-4
H9-5
H9-6
H9-7

FEBF A BRI v (78)
B RFEIZ B RBI I cooeverrmrrorrmmininiicn (79)
FEE BRI AR JL v (79)
‘;ﬁg faes ‘;j?ﬂd"*}biﬁ%:’%;& ............................................. (80)
iﬁgﬁiﬁ-iiﬁlﬂ;'}‘%iﬂ, ............................................. (82)
;ﬁg&;,ﬁmﬁlrﬁ% ................................................... (82)
FFE R IE TR DL covveererr (83)
FERARFEH BB FTOMAEA e (94)
ARG E S 6 LA T FE oorrrerrrorrnrormssnesansnrinsnanasnons (103)
TR B AR FEH B i AR (107)
AT AL AR FE T X B AR HUIL cervrerrrinneiiinennnn, (115)
PR R R AL T 3B B FRAT AL oo vveermernrmnnnneseneiianinnanenne, (115)
R A AT R O R B DL e (116)
PR IR R A A3 T 3 69 ) JE 2 R oeveeemmmennneennn e eaains (121)
R R AT 2 BATHAEFRHUA - oeeevrrrrnonnnninnnnes (122)
PRI R AL R 3T B 69 9h 3R R HUMILL R, v ovvvvrevrnvnenmannens (124)
PRR R AT B AR F covrerrrrrnniiniiiiiii e (126)
PRR R AL G A TG B HI IR, v vreerrrrenrsrseremmmiiiniiiieann. (134)
PR IR R A TG R B 2G ceveeererrennensnnniinnieineeean (135)
{j;lﬂgjkgg‘ﬁ—g—.s;f_f_;;;}jf;é{]ﬁﬁa ........................... (140)



