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Abstract

The Annual Research Report on Cross-Strait Creative Economy 2015 consists of
four parts:; General Report, Report on Industry, Report on Hot Issues, Report
of Case Studies, which comprehensively analyzes the annual progress , hot topics
and industry brands, and thoroughly presents the latest achievements of cross-strait
creative economy. The Report on Industry focuses on cross-strait industries
including film, exhibition, advertising, new media, digital entertainment,
performing arts, design, cultural tourism and foreign trade. The Report on Hot
Issues puts emphasis on innovative developments of Internet cultural industry,
innovative strategies and characteristics of the construction of ecological civilization
theme parks, media convergence under the new normalcy, protective interaction
between new-type urbanization and traditional villages, development models and
types of construction of Chinese animated films, and others.

The Report points out that the cross-strait creative economy entered its golden
age in 2014 due to its rapid development. The healthy operation of national macro-
economy, the completion of creative economy policy system and a new milestone
of the cross-strait cultural exchange and cooperation have laid the foundation for the
“upgrade version” of creative economy. in particular, Internet Plus stimulates the
integration of development and innovation of creative industry, and public
entrepreneurship and innovation have become a new normalcy to the leading
development of creative economy.

The Report provides in-depth interpretations on the hot topics of the cross-
strait creative economy in 2014, including the invasion of cultural and creative
industries by cross-border mergers and acquisitions, the silent formation of “fan
base” economy and popularity of “fan base” cultural products, the “ social-
oriented” innovative tourism marketing model and online travel promotion to

industrial restructuring and upgrading, the US stock market listing of Alibaba and
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the rise of e-business products as international corporations, “1 Film Production”
becoming the first listed company in Taiwan, and the listing of “ Thunderbolt
Multimedia International,” Taiwan’s largest puppet show group, in Taiwan Stock
Exchange in October. “Hot Topics” drives the overall development of the cross-
strait creative economy. According to the statistics in 2014, the growth of mainland
cultural and creative industries was ¥ 2401. 7 billion which accounted for 3. 77% of
China’s GDP, with a growth rate of 12.5% . In 2013, the total turnover of
creative industry in Taiwan was NT795 billion dollars and accounted for 5. 2% of
Taiwan’s GDP, with a growth rate of 2. 8% as compared to a year before.

The Report acknowledges that, in the overall pattern of the cross-strait
creative economy in coming years, Internet industry, emerging e-business
products, digital publishing industry, fan base economy, information consumption
and intelligent industry and other highly related industrial aggregations, and rapidly
development of unique cultural industries and small cultural enterprises will become
the vital points of growth for the cross-strait economy.

The Annual Research Report on Cross-Strait Creative Economy 2015 is compiled
and edited by both Xiamen University of Technology and National Taiwan
Normal University.
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