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UNIT

Section 1

Q Listening Skills: An Overview

Of the four skills for ESL students, listening is one of the “passive” skills
along with reading. By “passive’, it means a skill that only requires the accurate
“decoding” of messages as opposed to the producing skills like speaking and
writing. However, the “passive” skill still requires an active involvement of the
listener before he or she can fully understand and digest the messages conveyed.
To achieve these goals, listeners must make both intellectual and practical
preparations before listening. Intellectual preparation refers to one’s overall
understanding of the subject matter to be discussed in the listening message
while the practical preparation denotes a number of practical measures to better
understand the message. First, intellectual preparation encompasses, but not
limited to, the familiarity of the topic to be covered in the message. If a listener is
fairly familiar with the subject matter, the listening process will be much easier
for this particular listener than those who are not. In many cases, the level of
difficulty of a message does not lie in the unacquainted words or expressions;
nor does it depend on the speed of the speaker. It depends on the preconceived
knowledge that a listener has of the subject matter. Let’s look at one sentence:
“Kobe Bryant beat the buzzer with a three-pointer to end the third quarter” In
this sentence, there seem no difficult words or expressions. But it may create
problems for some listeners who are not familiar with the topic, which is
basketball games or NBA games in particular. They may stumble at every other
term or expression used in this sentence. Who is Kobe Bryant? What is “the
buzzer”? What is the “third quarter”? But for a listener who has been closely
following NBA games, this sentence is just a piece of cake. This example shows
the importance of getting familiar with the topic of the listening materials. So, to
get familiar with the subject matter, one needs a “warm-up” session in which the
listener needs to ask a series of questions:

« How much do I know of the subject matter?
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« Is my knowledge adequate enough to comprehend the topic?

« If not, how much more knowledge should I acquire to familiarize myself
with the topic?

« Are the words and expressions listed on the vocabulary list helpful for me
to have a fair understanding of the message?

% Listening Skills: Practice Exercise

The passage you have just listened to is a widely circulated story in China.
Its content may be familiar to many of you. Even if you may not read the story
before, the moment you are associated with Effendi, the name of the main
character in the story, the mental tension which was built up before listening
may be drastically released; it is because you have preconceived knowledge
which can easily predict how the story is going to unfold. In other words, part
of your intellectual database has already prepared you for the content of this
listening piece. This is especially true for the listeners who have read the story
before. Your listening experience is, therefore, a process of confirming what you
have already known.

Answer the following questions based on your listening experience of this passage.

1. Did you read the story before? If you did, when did you begin to recognize
that this is a story you are familiar with?

2. When the name Effendi was mentioned, did you recognize it right away? Or
did you catch it when the story unfolded?

3. When did you know what would happen at the very end of the story?

4. If you have not read the story before, does the cultural background, namely a
story about a Chinese Muslim group, help you understand the story better?
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Section 11

Task 1

{] Vocabulary

beverage /'bevorids/ n. ik} revenue /'revanju:/ n. Y25

(% Cultural Notes

Bloomberg billionaires index

Bloomberg billionaires index is an index initiated by Bloomberg Businessweek,
a magazine owned by Bloomberg L. P., a private financial software, data and
media company founded in 1981 by the current Mayor of New York City—
Michael Bloomberg.

[] Listening Comprehension

Listen to the news report about Wahaha company in China. Choose the best answer (a, b,

or ¢) to complete each of the following statements.

1. Wahaha sells
a. soda, water and other canned fruit
b. soda, juice and other bottled drinks
c. soda, fruit and other bottled water

2. Zong Qinghou founded the company :
a. 25 years ago
b. 22 years ago
c. last year

P> Step 2: Listen for Details
Fill in the missing details about Wahaha company.

1. Wahaha is now the beverage company in China.

2. When Zong Qinghou founded the company, he had a loan of $
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3. According to Bloomberg billionaire’s index, Zong Qinghou’s net worth is

US dollars.
Task 2
{] Vocabulary
whopping /'wopin/ adj. 3 H ] nemesis /'nemisis/ n. XEVAHS ECF
customize /'kastomaiz/ v. it B 2 pickle /'pikl/ n. A3

mayo /'merav/ n. ¥

(% Cultural Notes

1. Wendy’s

: Wendy’s is a fast food chain restaurant founded by Dave Thomas in 1969 in
Columbus, Ohio in the US. It is the third largest fast food restaurant in the
world following McDonald’s and Burger King. Thomas, the founder, named
the restaurant after his fourth daughter Melinda Lou “Wendy” Thomas.

2. Drive-through

Drive-through is a kind of service provided by business owners to their

- customers that allow them to conduct business transactions without leaving
their automobiles. It first started in the US in the 1930s by banks and later was
spread to other businesses such as fast food restaurants.

- 3. Taco Bell
Taco Bell is a fast food restaurant in the US that serves Mexican food.

- 4. Burger King
Burger King is a hamburger fast food restaurant in the US founded in 1953.

B Listening Comprehension

Listen to the news report about American fast food industry. Are the following statements
true or false? Write T (True) or F (False) in front of each statement.

() 1. The drive-through speed test is conducted by an industry magazine.
() 2. The winner of the test is Wendy’s.
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() 3. McDonald’s is behind Burger King in the test.
() 4. The delay at Burger King is caused by customers.

() 5. According to the survey, Burger King is the worst at taking the orders
accurately.

> StepdsbistenforDetails .. - . o L

Complete the following chart and fill in the average time customers have to wait for their
drive-through orders at each store.

Fast food store Average waiting time for each order
Wendy’s minutes and seconds
Taco Bell minutes and seconds
Burger King minutes and seconds
McDonald’s minutes and seconds

Section III

Task 1

{] Vocabulary

replica /'replika/ n. & il epiphany /1'pifon1/ n. X 5% B HHUE
curator / kjua'rerta(r)/ n. EEH distill /dr'st1l/ v. b, R4
excerpt /ek's3:pt/ v. ffiik pine away 1%, =55

disinter /,disin't3:(r)/ v. M\  ensemble /op'sopble/ n. &2
percussion /pa'kafon/ n. §T FR#% falsetto /fo:l'setav/ n. =
installation /,insta'leifan/ n. %%
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$ Cultural Notes

- 1. The Peony Pavilion

The Peony Pavilion is one of the “Four Dream Dramas” of the Kunqu opera
written by Tang Xianzu (1550-1616) of the Ming Dynasty. It is a love story
between Du Liniang and Liu Mengmei, and their amorous encounter takes
place in a dream.

. The Astor Court

The Astor Court is a Ming-Dynasty-style Chinese garden located in the
Metropolitan Museum of New York City. It was created in 1981 by the expert
craftsmen from China.

. The Metropolitan Museum

The Metropolitan Museum is the largest art museum in the US located in New
York City with more than two million works of art from Africa, Asia and Europe.

. Period instruments

Period instruments are the music instruments that are restored or replicated
according to their original versions. Those instruments, which may have
been made hundreds of years ago, either become obsolete or have changed
drastically. The purpose of using period instruments in a performance is to
give the audience an “authentic feel” of how a piece of music was played when

it was first performed with the original version of the instruments.

ﬂ Listening Comprehension

Listen to the report about the performance of China’s opera The Peony Pavilion in

New York. Choose the best answer (a, b, or c) to complete each of the following

statements.

1.

Tan Dun, the Chinese composer, says that The Peony Pavilion was staged in a
garden when it was written in 1598 because
a. the opera was composed in a garden

b. there were no theaters in China then

c. Chinese operas always take place in a garden

The inspiration of adapting The Peony Pavilion to a garden opera came to the
composer when
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a. he was drinking tea in a garden near Shanghai
b. he was talking with Maxwell Hearn outside Shanghai
c. the opera was staged in Shanghai successfully

The music in the opera is performed by

a. Chinese flutes only

b. Chinese flutes and a Chinese lute

c. Chinese flutes, a Chinese lute and a percussion ensemble

To present The Peony Pavilion in the Metropolitan Museum’s indoor Chinese
garden, the composer

a. recorded hundreds of hours of Chinese birds’ singing

b. created a surrounding sound system

c. tried to bring the outdoor sounds indoors

No more than 50 people are permitted in the garden as an audience because

a. that was the size of the audience when the opera was first staged
b. it is required by the fire code since the garden is very small
c. Maxwell Hearn decides that the live audience must be limited

Listen to the report once again and this time try to learn more details. Then answer

the following questions briefly.

How long does it take for the uncut performance of The Peony Pavilion today?

How long does the adapted performance last?

For what is Tan Dun, the Chinese composer, best known in the West?

How does Asian art curator Maxwell Hearn comment on Tan Dun’s
adaptation?

How could audiences around the world enjoy The Peony Pavilion when the
live audience of the performance at New York’s Metropolitan Museum is so
limited?
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I1. Fill in the details about the performance of The Peony Pavilion in Shanghai and the

2. The Peony Pavilion is a love story that

love story in the opera.

That production was a big hit in Shanghai and played to

every weekend in the garden for . Asian art curator Maxwell Hearn
saw it there and convinced Tan to bring The Peony Pavilion to New York to
stage it in the Metropolitan Museum’s

explains Hearn. It contains both

elements. The heroine, Du Liniang, falls asleep in her family garden and has

with a handsome young
scholar, Liu Mengmei.

When she wakes up, she is possessed by . She

until she dies. After she dies, her dream lover stops in
the garden while he’s traveling to . He sees the
heroine’s portrait and falls in love with it.

4. And her ghost visits him. They, again, have and
then she persuades him that she is actually and
that if he will disinter her, she . He digs up her
corpse and it’s . She comes back to life.

Task 2

{] Vocabulary

v

enterprising /'entopraiziy/ adj. HAFGIRE/IfY)  merchandise /'ma:t fondaiz/ n. %
prerequisite /,prit'rekwizit/ n. {ifg, JcikSfF flummox /'flamoks/ v. {5 [F 2
spinoff /'spmof/ n. &% =53 B A IHT A 7] experimentation /1k,sperrmen'teifan/

 extraordinary /1k'stroidonort/ adj. AT HE)  n. R

integrate /'mtigrert/ v. ff@h N, #40—{k foolhardy /'ful ha:di/ adj. EFH)

(3 Cultural Notes

" 1. Discount shopping

Discount shopping refers to the business that dealers offer discounts of their
retail products. It first appeared in the 1960s in the US.
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2. Walmart

V"‘ Walmart, with two million employees worldwide by 2012, is the world’s largest
~ discount store founded by Sam Walton in 1962.

93 3. Target
Target is the world’s second largest discount store, following Walmart.
- Founded in 1962, the store is among the Fortune 500 of 2012.

4. Kmart

Kmart is one of the discount stores in the US. Founded in 1962 in Troy,
Michigan by Sebastian Kresge, the store is the third largest discount store

behind Walmart and Target.
"’{ 5. Mom-and-pop stores
Mom-and-pop stores refer to small privately-owned stores.
6. Case goods
- Case goods (or casegoods) refer to furniture made of hard materials such as
k’: wood, metal or glass, which is often for commercial use in hotels, student

dormitories or offices.

B Listening Comprehension
P> Step 1: Listen for Main Ideas

Listen to the report about the 50th anniversary of American super stores. Choose the best

answer (a, b, or ¢) to complete each of the following statements.

1. In 1962, the first group of discount shopping stores included
a. Walmart, Dayton and Woolco
b. Kmart, Woolworths and Target
c. Target, Kmart and Walmart

2. The leader of the big-box in 1962 was
a. Walmart
b. Woolworths
c. Target

3. Discounting was a postwar idea because
a. there were laws against it in the United States
b. people in many European countries didn't like it
c. manufacturers were not permitted to sell their products cheaply
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One of the things that big-boxes did was

a. to compete with big downtown shopping centers
b. to open stores in the suburbs

c. to ignore the set price

When the big-boxes headed off in the new direction, they found it hard to

a. do it in fashion business
b. sell groceries
c. sell case goods

1L

. There were laws meant to prohibit big retailers from

Listen to the report once again and this time try to learn more details. Then answer

the following questions briefly.

. What guarantee did Kmart offer for big name brand merchandise in 1962?

Why is it that Woolco was expected to conquer the world when it was first
opened in 1962?

Why does Marc Levinson believe that many of the retailers existing today
will be out of business 20 years from now?

Fill in the details about the retailing business in America.

so they couldn’t buy merchandise more cheaply than

and mark it down. The other thing was that the manufacturer could
, could tell the retailer, you may sell our good, but

. And so if a retailer wanted to sell a certain
brand of camera or a certain phonograph record or whatever, it

. That started _in the 1950s, and that
really opened
One of the prerequisites for was the car. Everybody had
to have a car because the big-box somewhere.
The big-box made shopping into . Mom and
dad and the kids , they went out to this big store,
and they could because there was,
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, an enormous amount of merchandise.

3. For example, you see now retailers trying very much to

with . So maybe the physical store
becomes mostly . You don't and
walk out with them. You go there to look at things, and then you
and then they're . Or maybe
you and you go to the store

11



