LHXRFIR

Journal of Public Relations

20154F 1 §2if  Volume 1, Issue 2

A &l SR AR

ENTERPRISE MANAGEMENT PUBLISHING HOUSE



SIS

J oumal of Public Relations

20154 B 1 % 2
Volume 1, Issue 2, 2015

Ml B EE H it



BBEm&mE (CIP) HiE

AR RFM 2015 4E. 55 1 F. 50 2 ) / (AR KEREM) T 5L S 5.
A BB H B, 2015, 10
ISBN 978 =7 —5164 — 1065 -3

[. DA . OA- M. OAHERE—XE V. DC912.3-53
b A i CIP Bl (2015) 55 104755 5

—Jt st

# B AHRFFEW20I5F. 1 £ 52

£ EF: (MR RBEAS

REHE: T #

H B, ISBN978 -7 -5164 - 1065 -3

HARZAT: b H

M kb JbEATEREXKETBCEM 175 #R%: 100048

g tik:  http://www. emph. cn

B iE: H4% (010) 68701719 &ATH (010) 68701816
iR (010) 68414643

BFEH: 80147@ sina. com

Rl : b5t KIEJTER 55 A BR 2y &l

e HiiEBIE

180 Z K x 255 22K 16 JF4< 8 Efigk 143 T

2015 4F 10 A& 1 ML 2015 4F 10 A% 1 YREDKI

30. 00 JG

MOEOE B D
-

RRALERA BEwR - ERAR HRAR



(REXRFHRIRER

Pay
=

piil

'~

*F %
HTER:
Bl EH B B TRE 5k B #% Kk
T F (BHEHEEEHF)
St LR K % S
WEE RRE EFRLE FHF
 k B &R THE K
sKE

K

g

& A
13

s



BB BRI AL A FE R TR v vvvonsrsassessnns ousnssnsaesnanioss (1)
REAMR

X T IR TR R 1
BT 2014 A E RS AR EH IR e (6)
O TR EHEE KSOE B A

L RS LR W OE L AWAS: S " -1 ) RN SPPR RIS (23)
= B

FEHERHC A FE AL A S AE LA FHL oo vmer e ( 28)
HHE

SRV h [E 2R AR T
4**Dﬁﬁﬁﬂﬁ%iﬁ%#ﬁ%% -------------------------- (34)
®igda

AT P A HR R B “ BN 357 cre suvesnasenespomunanmsan suasis somssnsssn vuses (43)
=EIE [ 8

HAEHLAY =) H R L S e i
7L1Lﬁ/%?&]_[\féllﬂ97/7f‘ﬁff]ﬁ" .................................... ( 50)
REE EXR® KES

ﬁﬁ%%[’&ﬂiﬁﬂ@%%ﬂ@@ ................................................... ( 66 )
B R

TR XS h A SRR RN BRI e (78)
#® ok

BFREGEHC R A AA B R FR
— PLHR T A S T 22 ke RESTART ) % A A2t fb St 7 -+ (92)
FRA - MAHE BEF

A Study on the Public Relations Management of National
Development Zones: Shanghai Cases =++=rssrersrreecineiiiincaen. (100)
ZHANG Peng XU Shasha

’<L j’\‘? f‘HS( 4'15 HJ ................................................... (121D



Contents

Accurate Public Relations Based on Big Data Analysis
YU Mingyang

Important Events in the Promotion of Shanghai City Image: Based on
the Public Opinion Research of International English Mainstream
Media in 2014
FAN Zheng WANG Fenghua CAO Shujing
ZHANG Wenjie GUO Ke

Construction of Modern Public Relations System in the National Gov-
ernance Perspective

MENG Jian

Crisis Communication and Crisis Management in the Big Data Era

Yi-hui Christine HUANG

The Soft Power Needed by China in its Transition Period: An Academic
Review of Chinese Government's Crisis PR

QIAN Haihong

“Pseudo PR” in Internet Communication
LI Xuefeng HE Na

Learning Types. Processes and Barriers of Organizational Crisis:
Two Cases fromTaiwan

WU Yizhen ZENG Yingling LIN Zhiqing

Construction Elements of Public Relations Strategy
YANG Chen

Content analysis of the City Spirits of China's Provincial Capitals:
On the Basis of Semantic Field Theory

XU Yong

The Education of Public Relations Talents in the Convergence Age:
Case of the RESTART Program in City College, Zhejiang University
SAILAIXI Abudula XU Leilei

A Study on the Public Relations Management of National Development
Zones: Shanghai Cases
ZHANG Peng XU Shasha

Jowrnal of Public Relations : Call for Papers



T KRB Hr s Efe o 3k &R

AR

[(BE] ABERMEERZLR.LBF AR . L LTTEHENMA
WMEZHFEREANEL LLRNNAEXEFTRT —FHNER,
AXETAHERREF MNAEZIA KBTI BREFE=AFTESL
MTAARRNERERAURWMEARAC, A2 F{ R RZEFREAER
HTHOREAS,

[X@ A1 AHELAEX R HER

Accurate Public Relations Based on
Big Data Analysis

YU Mingyang

Abstract Big data are sweeping the world. It has not only brought
about a huge change to government. organization. enterprise and
people’s daily life, but also brought a new revolution to Public Rela-
tions. Set in the background of big data era. this article analyzes the
transformation of the Public Relations and how to realize high-precision
in Public Relations from three aspects, namely the targets, mode of
transmission and effect evaluation. It also puts forward a new develo-
ping trend for the Public Relations field.

Keywords Big Data; Public Relations; Accurate
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Important Events in the Promotion of Shanghai
City Image. Based on the Public Opinion
Research of International English
Mainstream Media in 2014

FAN Zheng WANG Fenghua CAO Shujing
ZHANG Wenjie GUO Ke

Abstract Nowadays. with the rapid development of information
technology. important event is not only a great resource for shaping the
image of a city. but also an important driving force to improve city im-
age. This article presents an analysis of the city image ol Shanghai in

the mainstream English media from the angle ol public opinion research.
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and believes that important events may help promote the city image in
such aspects as politics, economy and culture. Meanwhile. certain lim-
its are also identified in these reports concerning the city image of
Shanghai. Finally suggestions are offered to improve the city image of
Shanghai.

Key Words Shanghai City Image: Important Event; Public Opin-

ion Research
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